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WHAT CAN YOUR 


You can gain many definite and tangible advantages for-your corporation by publish- 
ing an annual report that will be read and understood. Properly conceived and 
attractively designed, it should: 


_ Increase the confidence of the stockholder in Afford you an opportunity of telling what 
1. 3. 


the management and interest him in pro- you have accomplished, what you plan and 
moting company’s products and services. what you stand for. 


Be a means of attracting new shareholders, 4. Enable your company to obtain better terms 


: since banks, rating agencies and investment when undertaking financing, either for ex- 
advisers serving potential investors rely heavily pansion, refunding or, in the case of closely held 
on your official communique—your annual report. corporations, for partial sale of ownership. 


We have been privileged to assist in the preparation of the annual reports of nationally 
known corporations, both large and small. Out of this experience and from our back- 
ground in the field of finance and public relations, we can create for you a truly effec- 
tive report—one that will be not merely an array of figures but one that will emphasize 
the significant phase of your operations—one which will implement your every day 
efforts and be your corporate show window. 

We would welcome the opportunity of demonstrating how we can make your 
annual report for 1944 do justice to your company and its management, May we sug- 
gest a preliminary discussion now? No obligation is entailed. 


ALBERT FRANK-GUENTHER 


INCORPORATED 


Advertising and Public Relations 


131 Cedar Street, New York 6 
BOSTON * PHILADELPHIA CHICAGO SAN FRANCISCO 
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FOUNDED BY OTTO GUENTHER IN 1902 


The Financial World was established to diffuse the truth about investments, has con- 
stantly maintained this attitude, and will continue to do so, confident in its belief that 
as long as it clings to this ideal it can count upon the support of the investing public. 
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AMERICAN STYLE 


I. starts this way. 


Somebody makes a new kind of refrigerator, 
or a better washing machine, or a radio- 
phonograph that’s pretty efficient and convenient. 


They advertise it. The Jones family in your 
neighborhood decides to buy it. You drop in 


for a visit. al 
\ 


“That’s a mighty convenient machine,” you 
say. “I think I’ll make a note of the brand.” 


‘And soon you are enjoying better refrigeration 
+. Or a more modern home laundry, or the 
pleasure of a great new musical instrument. 


That’s progress ... American style! 


When something better is made, everyone 
knows how to get it. Just ask for the brand. 
Wherever it’s sold, that same brand made by 
that same manufacturer will have the same 
high quality you want. 


In these days when demand so greatly outruns 


The 4th in a new series of business messages from 
Calvert Distillers Corporation, New YORK 17,,N.Y. 


ID wee 


supply, a temptation exists to reduce quality to 
help fill the demand. No reputable manufacturer 
yields to that temptation. No reputable manu- 
facturer ever forgets the pledge of quality implied 
in his brand name. 


Calvert, in common with every forward- 
looking American business, believes that the 
loss of a good name can never be justified 
~+. not by profit, not by expediency, not even 
by war. 


Yes, Calvert believes that Progress ... 
American style ... means confidence in buying. 
It means good faith in selling. It means better 
products for more people at /ess cost. 


Progress ... American style... is still a 
pretty good way of assuring our people a better 
and richer life than is found anywhere else 
in the world! 


Reprints of this series are available on request 
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With six months of 1945 completed, and one war now be- 
hind us, industrial activity will slow down further in 
coming months, but recession will be relatively moderate 


By W. Sheridan Kane 


usiness conditions and prospects 
have altered greatly, though not 
abruptly, since the first of the year, 
and contrast sharply with the situa- 
tion at the outset of the final half of 
1944. One war is behind us, with the 
weight of military might in process 
of deployment to the Pacific front. 
Partial reconversion is under way in 
many industries as a consequence of 
cutbacks in military production and 
shifting emphasis on types and quan- 
tities of materiel and supplies for the 
armed forces. A million or more men 
are in process of being returned to 
civilian life, having done their bit, and 
more, on the fighting fronts. A na- 
tion which bent its entire energies to 
the prosecution of war is beginning to 
plot its course for the return to peace- 
ful pursuits. 


Unfinished Business | 


There is still a military job to be 
done, but without weakening it in any 
way Civilian services can be increased, 
and the industrial machine geared 
more and more to pacific rather than 
to Pacific requirements, so that with 
the final termination of the conflict it 
will encounter a minimum of shock in 
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the transition to a full civilian 
economy. 

The concentration of industry on 
war production made possible Ameri- 
ca’s decisive contribution to the war 
in the European theatre and points 
the way to victory over Japan. It is 
important, therefore, that business- 
men accurately anticipate develop- 
ments in the military production field, 
and be prepared to counteract their 
probable effect on production vol- 
umes, earnings and profits. It also 
behooves investors to maintain touch 
with the situation in order to conserve 
their own capital and guard their in- 
comes. 

Particularly at this point is it ad- 
visable that prospects for the remain- 
ing half of the year be appraised. In- 
terruptions to production as an in- 
cident in the reconversion of industry 
may be minor in some industries, or 
corporations, and of major signifi- 
cance in others. 

The trend of industrial production 
already is beginning to curve sharply 
downward. As a matter of fact, it 
has been on the down-grade for more 
than a year and a half. In October, 
1943, and again in the following 


« 


month, the Federal Reserve Board in- 
dex of industrial production (1935- 
1939 average equals 100) stood at 
the all-time high of 247. By June a 
year ago the index had receded to 
235, and while it held fairly steady 
over the last half of 1944—dropping 
to 232 in December—it recovered to 
236 for February, when the current 
phase of the retrogression set in. The 
index dropped progressively to 235 in 
March and 231 in April, and then to 
227 for May, which represents a de- 
cline of 8.1 per cent from the 1943 
high, and is the lowest recorded since 
January, 1943. 


Production Factors 


Components of the Federal Re- 
serve index are durable goods, with a 
weight of 37.93 per cent, non-durable 
goods, 46.87 per cent, and minerals, 


‘15.20 per cent. Contract terminations 


thus far have largely affected durable 
goods where reconversion problems 
are greatest, but the promised scaling 
down of military and lend-lease re- 
quirements over the next few months 
will more directly concern non-dur- 
able items. In many such instances, 
the shift of delivery to civilian con- 
suming channels will not appreciably 
interfere with production volumes, 
and at the same time they may make 
more liberal profit margins available. 

On the other hand, authorizations 
to produce durable civilian goods, 
even where no reconversion problem 
exists, may prove a dubious boon. 
In recent weeks approximately 200 


. 
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limitations aflecting hundreds of ma- 
terials and products have been re- 
moved by the War Production Board. 
But, while priorities were obtainable 
as a rule for materials and products 
when needed for the war effort, their 
release to civilian use has not been 
accompanied by priority assistance, 
and shortages will bear heavily on 
industries and units having nothing 
more tangible than “authorizations” 
to go ahead. 

Neither has any notable relief been 
extended by the War Manpower 
Commission, nor has the OPA been 
helpful in the price situation. In time 
these difficulties presumably will be 
ironed out, but meanwhile operations 
will be restricted, inadequate produc- 
tion volume will mean increased unit 
costs, and, with price controls, will 
cut into profits. 

The automotive industry presents 
a case in point. Permission has been 
granted to manufacture 241,916 


passenger cars in the second half of 


1945, but no priority help has been . 


extended, and passenger car produc- 
tion over the rest of 1945—and on 
into 1946—will not be very profitable 
to auto makers. Nevertheless, it is 
a step towards the return to civilian 
production and a promising longer 
range factor. (FW, June 27). 

In somewhat similar case is the re- 
frigeration division of the household 
appliance industry. Despite authori- 
zation to manufacture up to 530,000 
refrigerators during the last half of 
the year, material shortages and re- 
conversion problems indicate that re- 
sumption of production will be a slow 
process and will not get into its stride 
until 1946. 

Estimates of the relative positions 
of industries and of individual cor- 
porations during the last half of the 
year must take into main considera- 
tion the changing war production 
front. The progress of the war 


against Japan will determine the rate 
and direction of cutbacks and can- 
cellations. Today’s program is sub- 
ject to almost overnight change. But 
so far as can be judged with any as- 
surance, the industries in best posi- 
tion include the containers (particu- 
larly the makers of metal cans), dis- 
tilling, paper, petroleum, railroad, re- 
tail chains, with the exception of the 
grocery group, the rayon section of 
the textiles and the tire and rubber 
industry. 

Makers of metal containers are in 
line to benefit from the easier supply 
position developing in steel, and from 
the saving in tin consumption through 
use of the electrolytic plating process. 
The distilling industry’s position has 
been improved by the intimation that 
further “whisky holidays” will be 
granted this year. 

Improvement in the pulp prospect 
as a result of the ending of the war in 


(Please turn to page 30) 


Rise from 1944 low has been half that of 
the industrial average; stock is ene of the 
few quality issues with 5 per cent yield 


he capital stock of the American 

Telephone & Telegraph Com- 
pany recently has attained a succes- 
sion of new highs, reaching 175, and 
it is natural that some shareholders 
wonder whether or not they should 
accept profits. 

How does the advance compare 
with that of the market as a whole? 
That is, does this stock represent 
greater or less value than formerly, 
in terms of the averages? 

Based upon last year’s low of 156, 
present quotations for “T” represent 
a gain of less than one-eighth. The 
Dow-Jones industrial average, on the 
other hand, now stands close to 169 
as against little over 132 at the 1944 
bottom, a gain of well over a fourth. 
Thus, Telephone has advanced per- 
centagewise much less than half as 
much as the average. 

Considering the issue on its own 
merits, at present quotations it yields 
5.14 per cent, based upon the $9 divi- 
dend paid without interruption for 
about a quarter of a century (the rate 


4 


increased gradually from $7.50 at the 
turn of the century). This is a liberal 
return for a stock of Telephone’s 
quality, and a price of 200, yielding 
4Y% per cent, would still be reason- 
able with increasing confidence in the 
dividend’s security. 


. Dividend Coverage 


In seven of the past fifteen years 
(including 1944, when net equalled 
$8.89, vs. $9.50 per share in 1943), 


consolidated earnings have not fully’ 


covered dividend requirements, but 
the period embraced one of the most 
prolonged and severe economic de- 
pressions in our history plus several 
years of wartime handicaps. More- 
over, during many years of pre-de- 
pression growth, when a less con- 
servative management might have 
raised dividends, Telephone retained 
and reinvested its surplus earnings, 
largely in building up just such a 
treasury position as that which ab- 


‘sorbed the earnings deficiencies with 


ease. Dividend stability in prosper- 


ity thus permitted dividend stability 
in adversity. The net result in cur- 
rent financial position is generally 
recognized as pretty satisfactory. 

In Telephone’s case, the policies of 
the past had a lot to do with the 
maintenance of dividends, it is true. 
But dividend maintenance, in turn, 
reflected the management’s confidence 
in the future. Normal secular ex- 
pansion and improvements held up by 
the war will be resumed in the future 
and capital expenditures of around 
a billion dollars are expected within 
the first few postwar years (FW, 
Feb. 28), most of which will either 
produce income or reduce expense. 
Meanwhile, the debenture 3s have 
been reduced to little over $125 mil- 
lion. from an original $233 million, 
by conversion into common stock, and 
an impending $175 million refunding 
of 334s at 2% per cent should again 
demonstrate the company’s high in- 
vestment standing. 

Given a fair balance between rates 
and wages, growth considered, and 
substantial postwar relief from Bell 
System taxes (which reached $25 per 
share of A.T.&T. last year), earnings 
amply covering the $9 dividend 
would appear to be at least in better 
prospect than under the conditions 
prevailing in the past fifteen years. 
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Baltimore Ohio— 


Outrunning Its Worth? 


Substantial values are present in this situation, but whether 
these values have advanced rapidly enough to warrant 
present extreme optimism appears open to some doubt 


ith speculative enthusiasm con- 
upon Baltimore & Ohio 
to a greater degree than upon other 
railroads, which have made more 
financial progress and which are al- 
ready paying dividends, it would 
seem to be a good time to weigh 
some of the values in the situation. 
Among the points to be considered 
are dividend prospects, the status of 
the company’s finances in compari- 
son with other similarly situated 
roads, and the question of earning 
power, particularly from the stand- 
point of stockholders. 


Limited Earner 


Baltimore & Ohio is a good earn- 
er, in a limited sort of way, but has 
a poor financial reputation. It is a 
limited earner in the sense that al- 
though earnings have been fairly 
stable at a minimum level, and good 
enough to cover fixed charges of 
about $30 million in most of the 
years prior to the war, until quite 
recently they were not good enough 
to leave anything for stockholders. 
The company’s poor financial reputa- 
tion, which came about largely as the 
result of too much debt and an al- 
most continuous procession of heavy 
bond maturities, came to a climax in 
1944 when the road took advantage of 
the McLaughlin Act and submitted 
a plan to extend these maturities any- 
where from 25 to 50 years. This plan 
has since been approved by the Inter- 
state Commerce Commission, and the 
management has just announced that 
sufficient bondholders have assented 
to virtually assure its success. 


It is important to differentiate be- 


tween a recapitalization under the 
McLaughlin Act, which is generally 
made use of to extend bond maturi- 
ties without reducing the amount, and 
a thorough-going reorganization such 
as Erie and Chicago & North West- 
ern went through, for example, 
which scaled debt down so far that 
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the new preferred stocks took the 
place of the old junior bonds. For 
although Baltimore & Ohio made 
substantial bond retirements out of 
its wartime earnings, the framers of 
the recapitalization plan realized that 
the debt was still too large, and in- 
serted provisions which operate rath- 
er drastically against the payment of 
dividends until the total debt struc- 


ture shall have been brought down to 


what they consider as normal. 

There is, for example, a capital 
fund of $5 million which will be used 
for improvements and equipment 
purchases, and also a sinking fund of 
one-half of one per cent of outstand- 
ing secured debt. These are annual 
charges, and come ahead of even the 
contingent interest payments on the 
extended bonds. After the payment 
of all interest, 50 per cent of what is 
left will go into another sinking fund 
until charges (now about $26.5 mil- 
lion) are down to $22 million. Still 
another sinking fund has been set up 
to match equally any dividends until 
fixed charges are down to $20 mil- 
lion. In effect, this means that for 
a long time to come not more than 
25 per cent of net earnings can be 
paid out in dividends. 

Against this immediate outlook 
should be weighed certain factors 
which give Baltimore & Ohio a mod- 


_erately satisfactory potential earning 


power under active peacetime condi- 
tions. Serving the highly industrial- 
ized areas between New York, Balti- 
more, Philadelphia, and the Mid- 
West, the road is highly dependent 
upon the durable goods and related 
industries, particularly coal and iron, 
and hence will be closely responsive 
to the general level of business in the 
postwar period. That the manage- 
ment is capable and will take advan- 
tage of such conditions as exist would 
seem to be indicated by the manner 
in which the company is now getting 
revenues from serving a new coal 


mine in West Virginia (across a 
mountain from the Western Mary- 
land) from which it is expected to 
gross $6 to $10 million a year, half of 
which can probably be carried 
through to net. 

From an operational standpoint the 
the road has a good record, and may 
normally be expected to carry from 
18 per cent to 20 per cent of gross 
through to net. Non-operating in- 
come is a fairly large item, and av- 
erages around $6.5 million a year, or 
about 25 per cent of fixed charges. 

Balancing the slow fundamental 
progress against the extremely rapid 
advance of late in the company’s se- 
curities, both stocks and bonds, it 
would appear that they have lost a 
great deal of their desirability. Of 
the junior bonds, the series A, C, D, 
and F issues will now have three- 
fifths of their interest on a contingent 
or “if earned” basis, while the con- 
vertible 444 are on a fully contingent 
basis. 

Bonds of this type are not as 
satisfactory as those which carry a 
fixed rate of interest, and since in 
this case the interest coverage is not 
very large and the bonds still possess 
a large measure of their former spec- 
ulative characteristics they become 
less attractive as they sell up in the 
80s and 90s. There are other types 
of securities, carrying less risk and 
greater opportunities for profit, which 
appear more desirable. 


Long-Pull Merit 


The preferred and common stocks 
possess a certain amount of long pull 
merit, based on the assumption that 
over a period of two or three years 
the company’s debt and interest pay- 
ments will be whittled down to the 
point where dividend payments will 
be assured. In fact if we were to as- 
sume that Baltimore & Ohio’s earn- 
ings available for charges will aver- 
age $45 million in the postwar years, 
as against $30 million in the ’thirties 
and $60 million over the war period, 
it could be shown that the common 
would earn about $5.00 a share after 
allowing for the various funds. The 
point is that in tripling or quadrup- 
ling in price during a short period, 
in the midst of great speculative ac- 
tivity, such a stock discounts the good 
developments for a long time ahead. 
If they eventually materialize, the 
buyer will get what he hoped for; 
if they do not he will probably lose 
money. 
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Annual Survey 
Stockholder Reports 


Progress in corporation reporting has continued, despite war- 
time restrictions, with this survey of 1,250 annual reports for 
1944 showing 30 per cent qualifying as “Modern,” compared 
with 25 per cent a year ago. The year reveals many innovations, 
plus the promise of further gains after V-J Day 


By Weston Smith 


é today is doing a 

better job in keeping stock- 
holders informed through annual re- 
ports than in any other period in 
financial history.” This statement is 
made without reservations, because 
for the first time, and in the largest 
survey ever undertaken by FINAN- 
craL Wor tp, the percentage of cor- 
porations clinging to inadequate or 
abbreviated year-end statements is a 
minority—less than one-third of the 
total. 


Largest Survey 

The extension of the Annual Sur- 
vey of Stockholder Annual Reports 
to include all corporations with 
shares listed on U. S. and Canadian 
stock exchanges, those traded active- 


ly over-the-counter, and many rep- 
\resenting Latin American companies, 
produced over 2,500 illustrated bro- 
chures, booklets, folders and multi- 
graphed sheets—each designated as 
an “Annual Report for 1944.” 
From this mass of printed matter, 
1,250 annual reports qualified for in- 
itial consideration, including a year- 
to-year increase of 250 statements. 
All were judged on the basis of 
financial, statistical and editorial con- 


tent (60 per cent), and format, ty- 


pography and illustration (40 per 
cent )—those achieving 90 per cent 
have qualified for a “Merit Award” 
for a modern annual report (see page 
9). The balance were compared di- 
rectly with the annual report of 1935 
to ascertain what improvement had 


Two Views of the Same Statistics on the Annual Report Survey 


Perspective 


1941 


1942 


1943 


1944 
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Kaplits-New York 
Weston Smith, originator and director of 
the “Annual Surveys of Stockholder An- 
nual Reports,” is vice president and busi- 
ness editor of FINANCIAL WORLD and 
vice president and director of the National 
Association of Public Relations Counsel, Inc. 


been shown in the decade—the re- 
ports scoring gains have been award- 
ed “Honorable Mention’ (see page 
20.) Corporations issuing virtually 
the same annual report as ten years 
ago, no matter how voluminous or 
decorative, remain in the ‘“Un- 
changed” category. 


Continued Improvement 


Below is portrayed, in two graphic 
forms, the progress of the past five 
years. Here are the actual figures for 


Objective 


Five-Year Trend of Corporation Reporting 


VIRTUALLY UNCHANGED MODERN DESIGN 


BIE 


Each unit represents 10% of reports examined 
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Independent Board of Experts 


Who Will 
Select the 
“BEST” 
Annual Reports 
in Each of 
50 
INDUSTRIES 


From those classified as 
“Modern” 
see pages 9, 22 and 23. 


findings will be an- 
nounced during September. 


Conway Studios 
PUBLIC RELATIONS 


Glenn Griswold 
Editor of two newsletters, Public Re- 
lations News and Planning. Formerly 
vice-president of McGraw-Hill and 
editor and publisher of Business Week. 


Blackstone 


FINANCIAL JOURNALISM 
C. Norman Stabler 


Financial Editor of the N York 
Herald-Tribune, author 
books and past president of the 
N. Y. Financial Writers’ Association. 


Finfeto 
FINANCE & ECONOMICS 
Dr. Lewis Haney, Chairman 
Professor of Economics at New York Univer- 
sity School of Finance, and author of a syn- 
dicated column for the Hearst Newspapers. 


Bel Geddes 
INDUSTRIAL ARTS 


Norman Bel Geddes 


Industrial designer and artist. Con- 
sultant to Crowell-Collier Corporation 
on art and typography, etc. Member 
of the American Designers Institute. 


Finfoto 
INVESTOR’S VIEWPOINT 
Sylvia F. Porter 


Financial Editor of the New York 
Post. Publisher of newsletter on gov- 
ernment bonds, and contributor to 
Readers Digest, Liberty, etc. 


the annual reports in each classifica- 
tion: 


Modern Improved Unchanged Total 
Year: No. °. No. % No. 
1940.... 16 6 65 16 169 78 250 
1941.... 46 10 92 18 362 72 500 


162 21 280 37 308 42 750 
1943... 254 25 361 36 385 39 1,000 
1944... 372 30 «37, (1,250 

As the surveys have sought for the 
“best” in annual reporting, it is rath- 
er significant that there were but six- 
teen reports for 1940 that were classi- 
fied as “Modern’”—this year there 
are 372 such reports. Also, five 
years ago only 65 reports were sub- 


- mitted which could be regarded as 


“Improved”—there are 457 in the 
latest survey. 


New Entries 


In this connection, it is well to an- 
swer the criticism in some quarters 
that FrInANcIAL Wor LD is somewhat 
liberal in handing out “Honorable 
mentions.” That is true, but the value 
of these secondary citations is to be 
found in the 62 annual reports that 
moved from the “Improved” cate- 
gory to the “Modern” classification 
within the past year: 


Aireon Mfg. 
Allegheny Ludlum 
American Chicle 
Amer. Gas & Elec. 
Aro Equipment 
Associated Elec. 
Baltimore & Ohio 
Beech Aircraft 
B’klyn Union Gas 
Brown Compan 
California El. Pr. 


Cent’l R.R., N.J. 
Certain-teed 

Chic. Mail Order 
Cleve. Elec. Iil. 
Cleve. Graphite Br. 
Continental Oil 


Consolidated Steel, Ltd. 
DuMont (A. B.) Labs. 


Electric Boat 
Elgin Nat’] Watch 
Fansteel Metall. 
Gt. Am. Industries 
Hammermill Paper 
Hartford El. Lt. 
Humble Oil & Ref. 
Ind’] Rayon 

Ins. Co. of N. A. 
Jacobs Aircraft 


Kennecott Copper 
Lerner Stores 
Lily-Tulip Cup 
Lima Locomotive 
Lion Oil Refining 
Lynch Corporation 
assey-Harris, Ltd. 
Master Electric 
McCall Corp. 
Mid-West Refineries 
Minn.- Moline 
Nat’l Container 
Pacific Tel. & Tel. 
Philadelphia Elec. 
Piper Aircraft 
Rheem Manufacturing 
Rio Grande Val. Gas 
Rustless Iron & Steel 
Servel, Inc. 
Shattuck (F. G.) 
So. lorado Pr. 
Southern Pacific 
Spencer Kellogg 
Stewart-Warner 
Thatcher Mfg. 
Tilo Roofing 


‘United Aircraft 


Westinghouse Elec. 
West Va. Pulp & Pa. 
Wheeling Steel 


Jewel Tea Youngstown Sh. & Tube 


A number of corporation presidents 
have voluntarily pointed out that the 
award of an “Honorable Mention” 
certificate brought to their attention 
the fact that they were not up-to- 
date in their stockholder relations 
policies, and they set about to cor- 
rect the situation. 

But probably more important are 
40 annual reports, which in the space 
of twelve months, have moved out of 
the “Unchanged” division directly in- 
to the “Highest Merit Award” group. 
To these more credit is due, because 
the managements apparently have 


(Please turn to page 24) 
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HIGHEST MERIT AWARD—1944 ANNUAL REPORTS REGARDED AS MODERN 


COMPANY: 
ACF-Brill Motors. 36 
$Aireon Mfg. ..... 36 


Air Reduction ... 4 


tAmerican Can - 2B 
tAm. Car Fdry... 56 
American Chicle .. 16 
tAmer. Colortype . 20 
tAm. Crystal 

tAm. Export Lines 20 
Am. Gas & Elec.. 36 
tAm. Home Prods..#98 
tAmer. Locomotive. 20 
Mach. & Met.#28 
Am. Marietta .... 12 
Amer, Meter ..... 4 
tAmerican Optical. 40 
tAm. Rolling Mill. 36 
Am. Steel Fdries.. 20 
tAm. Sugar Refin’g 32 
tAm. Tel. & Tel...*40 
tAm. Type Found. 20 
‘Amer. Viscose .... 
tApex Elec. Mfg... 20 
32 
§Aro Equipment .. 16 
§Assoc. Elec. Co... 44 
tAviation Corp. ... 36 
Ayreshire Colleries 20 
§Balt. & Ohio R.R. 28 
tBank of America.*16 
tBeatrice Creamery 24 
sBeech Aircraft ... 16 
tBell Aircraft ...... 20 
tBendix Aviation .. 0 
tBigelow-Sanford .. 12 
Birmingham Elec. .*24 
Blaw-Knox 
tBoeing Airplane . 
tBohn Alum. & Br. 20 
tBorden Company. .*32 
tBorg-Warner ..... 28 
tBoston Edison .... 24 
tBoston Elev. Ry... 48 
tBotany Worsted.. 32 
tBraniff Airways... 16 
tBreeze Corporat’ns 20 
+Bridgeport Brass.. 24 
tBriggs Mfg. ...... *20 
tBristol-Myers .... 36 
§Bklyn Union Gas. 4 


§Brown Company .. 20 
tBrown & Bigelow 28 
tBrunswick-Balke . 16 
Buffalo Bolt ...... 20 
tBurlington Mills.. 20 
Bush Terml. Blds. 28 
tButler Brothers. ..*32 
§Calif. Elec. Pr..... 32 


Calif. Pacific Util.*16 


Campbell, Wyant. 16 
§Canada Dry ...... *16 
Canadian N’l Rys. 46 


§Canadian Pacific.. 

tCarolina Pr. & Lt. 20 
tCarrier Corporat’n 36 
Caterpillar Tractor 40 
tCent’! Nat’l Bank 36 

(Cleveland) 

Cent. R.R. of N.J.. 42 
§Certain-teed Prod. 20 
tChain Belt 


tCities Service .... 

§Cleveland El. *28 
§Cleveland Graphite 20 
tColo. Fuel & I 


. Natural Gas. 
§Cons. Steel, Ltd... 
Cons. - Vultee 
+Container Corp. .. 36 
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tCont’! Motors .... 36 
§Continental Oil ... 24 
Cook Paint & Var. 4 
TCopperweld Steel.. 24 


Crane Company .. 28 
tCreole Petroleum . 36 
{Crown Zellerbach. 32 
tCudahy Packing .. 40 
tCurtis-Wright ... 24 
tDayton Rub. Mfg. 40 
tDennison Mfg. ... 20 
{Detroit Edison ... 32 
tDevoe & Raynolds 20 
Domestic Industr’s 28 
Dominion Stores... 28 
tDresser Indust. ... 36 
§DuMont (Allen B.) 28 
7Duplan Corp. ..... *20 
fduPont de Nemours 48 
+Duquesne Light .. 36 
tEastman Kodak .. 44 
tElastic Stop Nut.. 24 
tElec. Auto-Lite .. 20 
§Electric Boat 
Elec. Stor. Battery 16 
§Elgin Nat’] Watch 16 
Elliott Company .. 20 
tEmerson Elec. Mfg. 20 
tEmerson Radio ... 20 
tEmsco Derrick & E.*16 
fErie Railroad ..... 56 
fEvans Products 
Ex-Cell-O Corp. 
Fairchild Engine.. 
tFalstaff Brewing. 
§Fansteel Metallur. 
{Farnsworth Telev. 
Federal Mogul 
+Federated t. St. 
tFed’l Motor Truck 
Sth 3rd Union Tr. 
(Cincinnati) 
tFirst Nat’l Bank. 
(Tulsa, Okla.) 
tFlintkote Company 
+Food Fair Stores.. 
tFood Machinery 
tFoote Bros. Gear.. 
Franklin Sq. N. Bk. 52 
(Long Island, N.Y.) 
Fruehauf Trailer... 24 
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tGabriel Company.. 20 
tGair (Robert) .... 32 

aylord Container. 32 
General Bronze....#40 
tGeneral Electric... 28 
tGeneral Finance... 40 
General Foods -*32 
tGeneral Mills . 16 
tGeneral Motors 56 


8 


General Shoe ..... 
tGen’l Time Instr..*16 
tGiddings & Lewis. 16 
tGirard Trust Co.. 44 
tGoodyear Tire .... 20 
tGraham-Paige .... 32 
§Gt. Am. Industries 24 
TGt. Northern Ry.. 44 
+Greyhound Corp... 36 
tHamilton Watch . 20 
§Hammermill Paper 16 
Harris, Seybold .. 20 
tHarrisburgh Steel. 16 
Hartford Elec. Lt. 2 
Hartford Gas Co.. 20 
tHayes Industries.. 16 
tHercules Motors .. 24 
Heywood-Wakefi’d 20 
tHome Insurance.. 16 
tHoover Company.. 28 
tHoudaille-Hershey 16 
Houston Nat’l Gas 24 
$Humble Oi 
tHunt Foods 
Hupp Motor Car.. 20 
tIllinois Power Co.. 40 
tImperial Oil 36 
§Industrial Rayon.. 28 
tInland Steel .... 20 
§Ins. Co. of N. Am..52 
tInt’] Harvester.... 28 
tInt’l Minerals ,... 24 
fInt’] Paper ....... 44 
Int’l Ry (Buffalo) 28 
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tIlron Fireman Mfg. 32 
Irving Trust 
§Jacobs Aircraft ... 20 
jacobs (F. L.) ... B 
$fewel Tea ........ 24 
tJohns-Manville ... 24 
TKans. Gas & El...*20 
§Kennecott Copper. 20 
TKeystone Steel ... 28 
tKimberly-Clark ... 36 
Comp. 24 
Kobacker Stores .. 20 
Lariant-Choate .. 24 
fLehign Coat & N. 28 
Lehn & Fink ..... 20 
§Lerner Stores .... 16 
LeTourneau (R.G.) 28 
TtLibby, McNeiil ... 28 
$Lily-Tulip Cup ... 20 
§$Lima Locomotive. 30 
$Lion Oil Retining. 24 
fLiquid Carbonic... 20 
Lone Star Cement 20 
Long Bell Lumber 28 
Louisiana Pr. & Lt. 24 
tLukens Steel 24 
§Lynch Corporation*12 
Maguire Industries 32 
tMallory (P. R.)... 48 
Marchant Cal. M..*16 
tMarquette Cement 28 
7Martin (Glenn L.) 32 
tMaryland Drydock 28 
tMasonite Corp. ... 28 
§ Massey -Harris,Ltd. 20 
§Master Electric ..*24 
Alkali . 16 


McCall Corp. ..... 20 
*Mead Corporation 
Menasco Mig. .... 20 


tMergenthaler Lino. 28 
tMerrill L. PF&B. 20 
tMicromatic Hone. 20 
Mid-West Refin’r’s 20 
§ Minneapolis- Moline 16 
tMinnesota Mining. 20 
Mies... Pr. & Lt.... 
¥Mo.-Kansas-Texas 44 
tMonarch Machine. 20 
tMonsanto Chemical 20 
Montgomery Ward 20 
Moore-McCormick 20 
tMorrell (John) ... 16 
$Mountain St. Pr... 
tNash-Kelvinator 

Nashua Mfg. ..... 
§Nat’l Container .. 
tNat’l Dairy Prod.. 
tNat’l Gypsum .... 
Nat’l Sec. & Reas. 
Nat’l Sugar Refng. 
Nat’! Supply ..... 
Nat’): Deak: 
Newport Industries 
New York Air Br. 
NY PA NJ Utili.. 
fNickel Plate Road. 
N. Amer. Aviation 
tNorth Amer. Co.. 
Northern Pac. Ry. 
tNorthérn Sts. Pr.. 
Northrop Aircraft. 
Northwest Airline. 
Ohio Edison Co. .. 
tOkla. Gas & El... 
Oliver Corp. ...... 
Otis Elevator ..... 
tOwens-Ill. Glass. 
+Pacific G. & E.... 
§$Pac. Tel. & Tel... 
tPackard Motor 
+Pan Am. Airways 
tParaffine Co. .... 
tParkersburg Rig... 
Pathé Industries . 
Penney (J. C.).... 
tPa.-Cent. Airlines. 
Penn Electric .... 
tPenn. Water & P. 
tPepperell Mfg. ... 
tPepsi-Cola .....°.. 
+Pere Marquette Ry. 44 
tPettibone Mulliken 32 
tPhiladelphia Co... 68 
§Philadelphia Elec.. 36 
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COMPANY: : 
TPhilco Corp. ...... 20 


TPillsbury Mills ... 
§Piper Aircraft ... 
TPitney-Bowes_... 
Pitts. Eq. Meter. 
Pitts. Plate Glass. 
Pitts. & West Va. 


tPullman, Inc. ..... 32 
tRadio Corp. of Am. 40 
tRayonier, Inc. .... 2%4 
TRemington Rand . 24 


20 
tRepublic Aviation. 20 
TRepublic Steel .... 20 
tRevere Copper ... 20 


§$Rheem Mfg. ...... 20 
§Rio Gr. Val. Gas.. 16 
§Rustless Iron .... 24 


tRyan Aeronautical 20 
Safeway Stores ... 24 
St. Regis Paper... 24 
San Diego G. & E. 32 
Savings Bank Tr. 34 
(New York) 
tSchenley Distillers 44 
tScott Paper ...... 16 
tSeiberling Rubber. 32 
§Servel, Inc. ...... 36 
tSharp & Dohme... xx 
§Shattuck (F. G.). 20 
Signode Steel Strp. 20 
tSkilsaw, Inc. ..... 24 
Snap-On-Tools Cp. 20 
Solar Aircraft .... 20 
TSonotone Corp. ... 32 
+S. E. Greyhound *20 
§Southern Col. Pr.. 32 
tSouthern N’l Gas. 32 
pencer Kellogg .. 28 
§Squibb (E. R.) ... 28 
7Standard Oil, Cal.. 24 
Standard Oil, Ind. 28 
tStandard Oil (NJ) 36 
§Stewart-Warner ..*24 
?tStromberg-Carlson 36 
Studebaker Corp.. 20 
tSun Life Assur... 20 
tSuperior Steel .... 12 
tSwift & Co. ...... 28 
Sylvania Elec. .... 24 
§Thatcher Mfg. ... 1 
TThompson Prods. . 44 
§Tilo Roofing ...... 
Trans-Can. Air L. 22 
tTranscont’l1 & W. A. 24 
?Truax-Traer Coal. 20 
tTubize Rayon .... 24 


Union Oil of Cal.. 24 
$United Aircraft. ...*36 
TUnited Air Lines. 28 
United Biscuit ... 40 
Un. Cigar-Whelan. 24 
United Elec. Coal. 20 
tUnited Gas Corp.. 42 
tUnited Merchants 20 
S. Plywood 20 
TU. S. Steel 
tUnited Stockyards. 24 
fUniversal Pictures 32 
tUtah Radio Prods.*xx 
7Veeder-Root, Inc.. 16 
TWalker(H.),G.&W. 24 
TWalworth Co. .... 20 
Weatherhead Co... 24 
tWestern Air Lines 28 
tWest’n Auto Sup. 20 
tWestern Union ..*24 
Westinghouse El.. 40 
§West. Va. P. & P. 16 
§$Wheeling Steel .. 20 
tWhite(S.S.)Dental 16 
fWickwire Spencer. 28 
fWillys-Overland .. 
fWisconsin El. Pr. 20 
Wisconsin P. & L. 24 
Wisconsin Pub. S.. 20 
tWoolworth (F.W.) 20 
Worcester Transp. 16 
tYork Corporation. 28 
$Youngstown Sheet 544 
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*Self-cover, of same paner as rest of booklet. tAlso “Highest Merit Award’ for 1943 and 1942 annual reports. tAlso “Highest Merit Award” for 


1943 annual report. 
JULY 4, 1945 


(For Trim Size of Each 1944 Annual Report, See Industrial Classification Page 22) 


§“Honorable Mention” for 1943 annual report. #Includes your book or wartime review, sent to stockholders with annual report. 
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Voss 
Raymond L. Balasny, economist and man- 


aging director, Division, Herald 
Square Press, is a member of the American 
Statistical Association and American Eco- 
nomic Association. 
H”™ have stockholders . . . for 
whom the annual report is pre- 
pared ... reacted to the improvement 
in this field? What do they think a 
report should look like? What sub- 
. jects do they regard as important? 
The answers to these questions are 
significant from a stockholder rela- 
tions angle for in them lies the an- 
swer as to whether or not corpora- 
tion management is fulfilling its re- 
sponsibility. 


Ideal Report 


Here are in essence the stockhold- 
ers’ attitudes on annual reports, as 
revealed by a _ survey conducted 
under the sponsorship of Herald 
Square Press, Inc. In summary the 


What the Stockholders Want 


In Their Annual Reports 


By Raymond L. Balasny 


stockholders want an annual report 
with the page size of Time magazine, 
containing 32 pages or less, made up 
in no more than two colors, non-tech- 
nical text, and freely illustrated with 
graphs and photographs. 


Features Desired 


The report should contain a sum- 
mary page of statistics with a histori- 
cal comparison, detailed balance sheet 
and profit and loss statement with at 
least a three-year comparison, a 
break-down of the sales dollar, a 
statement of dividend policy, an an- 
alysis of taxes paid, some review of 
employee conditions, presentation of 
the background and affiliations of the 
officers and directors, the future plans 
of the management, an outline of the 
company’s advertising program, a list 
of products and services, and an. in- 
sight into the research carried on by 
the company. 

Over 2,000 names were selected 
from the readership of FINANCIAL 
Wokr tp, stratified geographically to 
cover the entire nation. Many of 
the respondents said that they owned 
stocks in over 150 corporations. Fur- 


Graphs on employees 


of 


Organization chart of the 
company 


Gragh titled Cash 
Income vs. Cash Outgo” 


' Graphs on taxes paid by 
corporation 


Graph on sales trend 


Graph on trend of gross 
and net income 
Map of company plants, 
agencies, etc. 


A graph on trend of 
earnings and di 


YY 


0 10 20 
Per Cent 


YW Yl Wl Wb. Yl. 


30 40 50 60 


thermore, the manner in which vol- 
untary remarks were made proved 
that a representative cross-section of 
investors had been contacted. 

The questionnaire was designed to 
take little time and effort to com- 
plete. There were 29 check-off ques- 
tions and an additional question with 
a good deal of space for voluntary 
remarks—30 questions in all. The 
majority of the respondents utilized 
the write-in question, which proved 
the interest that stockholders have in 
annual reports. 


Form and Content 


A controversial problem in produc- 
ing an annual report is the page size. 
The first question requested a check 
of one of three popular magazines to 
correspond to the ideal page size for 
an annual report. Time magazine 
came in first with 70 per cent, 22 per 
cent preferring Reader’s Digest, 4 
per cent Life magazine, with the re- 
maining 4 per cent indifferent. 

Very few persons desired more 
than 32 pages in their annual reports 
no matter which page size checked. 

In expressing their opinions on 
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Graphics: Graphics are important to stockholders. 
cent checked at least one of the subjects which they wished to 
In the above chart on graphics there is to be 
noted that a graphic of earnings and dividends was 
The other subjects for graphics are placed in their order of preference. 


sented in graphic form. 


favor. 


About all, or 97 per 


have pre- 


ound to be in most 


Photographs: Photographs are important to a 
report as is evidenced by the fact that 84 per cent of the stockholders found 
at least some of the subjects for photographs of interest to them. As is 
seen from the above. photographs of the products and buildings and plant 
facilities received the most votes. , 


stockholder’s ideal annual 
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thirds said they wanted them in the 
annual reports. It was not the same 
in regard to pictorial graphs because 
about half said “yes.” But it is inter- 
esting that in the fourth section of 
the same questionnaire, in which was 
listed a number of possible graphics 
for an annual report, 97 per cent of 
the total respondents checked off at 
least one. In other words, when they 
were asked point blank if they de- 
sired graphics far fewer said they did, 
than when confronted with graphics 
of specific subjects. 

The same reaction was apparent 
in regard to photographs, where only 
66 per cent said that they would like 
to see pictures, and when confronted 
with a list of photographs in another 
section of the questionnaire as many 
as 84 per cent checked at least one. 

More than three-fourths voted that 
the text should be written in non- 
technical prose in preference to cus- 
tomary legal accounting style. This 
may account for the fact that only 
58 per cent save their annual reports 
for future reference. 

Almost all desired a summary page 
of statistics in their annual reports, 
and 89 per cent would like a compar- 
ative balance sheet with opinions 
varying equally between a 2, 3, 5 and 
10-year comparison. 

One of the highlights of the sur- 
vey was the belief by all that a 
straight-from-the-shoulder statement 
as to dividend policy would make for 
a better understanding between 
stockholder and management. 


On the question of taxes, 64 per 


cent would like to have presented the 
ratio of taxes paid to net profits be- 
fore taxes. Only 27 per cent were 
interested in the ratio of taxes paid 
to wages paid, whereas 58 per cent 
wanted a ratio of taxes paid by the 
corporation to dividends paid. 


Comments 


Certain subtleties have been brought 
to the fore by this survey that are 
very important from a stockholder- 
management relations angle. 

It is clear that stockholders want 
more informative and better present- 
ed annual reports. Their reasons for 
wanting them are sound, as shown by 
the following quotations : 


“This questionnaire is good and I hope 
you prevail on the different companies to 
bring out reports for the benefit of the ma- 
jority of stockholders instead of to please 
individual presidents and directors. For 


(Please turn to pagé 28) 
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bar and line graphs, almost two- — 


Preferred Stocks With 


Above-Average Yields 


Eastman Kodak preferred at 200, yielding 3 per 
cent, reflects insatiable demand for income; here 
are six medium grades averaging 3.85 per cent 


astman Kodak 6 per cent pre-: 


ferred stock, selling around 200 
at which it yields but 3 per cent, is 
one of many illustrations of today’s 
insatiable demand for income. As far 
back as January 2 Eastman preferred 
registered its first sale at 200 and for 
much of the time since then it has 
held close to the 200-level. 

Many other issues testify to the in- 
tensivé search of investors for income. 
A number of industrial preferreds 
currently yield substantially less than 
4 per cent, among them such issues 
as Corning Glass 3% per cent pre- 
ferred which at 105 returns 3.3 per 
cent, Continental Can’s $3.75 pre- 
ferred with a yield of 3.4 per cent, du 
Pont de Nemours’ $4.50 preferred 
yielding 3.5 per cent, and so on. 


Liberal Yields 


The zeal with which investors have 
combed the market in the quest for 
attractive issues has fairly well 
cleared it of the supply of the highest 
grade, and has-exerted a lifting effect 
on the prices of issues of medium 
calibre, which also are finding their 
way into portfolios maintained for 
income purposes, Despite this, there 
are still some medium class preferreds 
which offer incomes that are relative- 
ly liberal, when due consideration is 
accorded to the many factors which 
contribute to quality. 

In the half-dozen presented in the 
table are representatives of as many 
industries, They offer yields ranging 
from 4.4 per cent at current prices to 


5.8 per cent, with an average of 4.85 
per cent for the list considered as a 
group. They are well adapted for the 
purposes of the investor seeking in- 
come first, with appreciation as a 
secondary consideration. 

Three of the issues are non-callable 
which adds to their attraction in view 
of the tendency either to retire in- 
come-bearing debt through the use of 
accumulated funds or to replace it 
with securities carrying a smaller debt 
service charge. 


Callable Issues 


As might be expected, the callable 
issues are at approximately their call 
levels, but there are no reasons for 
anticipating any early exercise of the 
redemption privilege. Consolidated 
Cigar completed retirement of its 7 
per cent preferred in 1943 and last © 
year retired the last of its 6 per cent 
stock, issuing the present lower-rate 
preferred in April of last year. The 
Sharp & Dohme issue carries about 
as low a rate as reasonably might be 
expected, and retirement does not ap- 
pear to have any present part in the 
company’s plans. 

Two of the issues, Sharp & Dohme 
and Copperweld Steel, carry convert- 
ible features also. Sharp & Dohme 
preferred is convertible into two 
shares of common, while Copperweld 
preferred is convertible into common 
on the basis of $25 per share through 
July of next year and thereafter at 
$27.50 per share. Neither privilege 
is attractive at present, however. 


Atchison 5% non-cum.* 
Consolidated Cigar $4.75 cum.t.. 
Copperweld Steel 5% cum. cv.t.. 
Public Service (N.J.) 6% cum.*.. 


able for sinking fund at 1 


psi Dry Goods 7% cum.*...... 


Sharp & Dohme $3.50 cum. cv. “At 75 — 
*Par $100. +Par $50. = par, a—Year ended January 31 of the following year. 


Six Preferred Stocks With Attragtive Yields 


Earnings ——— 


Call —First Quarter— Recent 

Price 1944 1944 1945 Price Yield 

N.C. a$41,08 122 5.8% 
N.C. 43.92 $8.18 $10.31 114 4.4 
.b102% 31.69 8.77 7.63 104 4.6 
52% w 26.55 639 7.33 53— 4.7 
N.C. 9.76 2.68 2.75 115 5.2 
7.26 1.79 1.47 76 —+4.6 
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Dome Mines C+ 

A not underpriced Canadian gold 
equity at 26, stock does have inflation 
hedge characteristics. (Indicated divi- 
dend $1.20 in Can. funds, subject to 
15% non-resident tax.) Relatively 
stable earnings averaged $1.91 per 
share over the past decade with the 
lowest $1.72 in 1942, $1.56 in 1943 
and $1.45 in 1944 (March quarter 26 
vs. 31 cents a year before), reflecting 
war handicaps. A turn for the better 
should develop in the last half with 
increased labor supplies. Postwar de- 
velopment will include several prop- 
erties recently acquired with proceeds 
from sale of defaulted and other rail 
bonds. Year-end cash holdings and 
current investmerits alone totalled 
$10.6 million vs. $1.6 million current 
liabilities. 


General Motors A 

Strong long range outlook may 
justify retention through reconver- 
sion. (Price 69, ind. div. $3 per an- 
num.) Although company shares the 
industry’s problem of readjusting to 
volume production for civilians, tran- 
sient effects upon earnings will be 
lessened by diversification in truck, 
bus, parts, accessory and non-automo- 
tive fields. Meanwhile, company has 
accumulated funds and prepared plans 
for numerous expansion projects and 
will enter the field of lighter cars, 
along with Ford. First-quarter sales 
of $1 billion vs. $1.1 billion a year be- 


share before taxes, 84 vs. 88 cents 
after. (Also FW, Oct. 25.) 


Reynolds Metals C+ 

Postwar prospects, warrant reten- 
tion at 22 as a recognized speculation. 
(Ind. div. $1 per annum.) Net de- 
clined last year to $2.71 from $3.31 per 
share in 1943, in the face of a $27.2 
million (one-fifth) sales gain. Reasons 
were disproportionate increases in 


costs, especially expenses, 89 vs. - 


61 cents development expenditures ; 
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Ratings are from the FinaNnciaL Inde- 
pendent Appraisals of Listed Stocks. Consult 
individual Stock Factographs for further vital 
information and statistical data on these items. 


PRICES AS OF THE CLOSING WEDNESDAY, JUNE 27, 1945 


45 vs. 35 cents non-recurring losses 
and adjustments; and in the earlier 
year there had been a special 38-cent 
tax credit for prior years. The March 
quarter returned a sharply improved 
$1.32 vs. 83 cents per share a year be- 
fore. Company continues to expand 
in aluminum, alloys, plastics, fabrica- 
tion and plumbing and heating equip- 
ment, and has sold its first 30 alumi- 
num railroad box cars. 


Southern Pacific C+ 

Quotations do not over-appraise 
gains in equity positions. (Price 56; 
reg. div. $3 per annum.) Since cross- 
ing 65 in prewar 1937, stock has 
earned $60.92 per share (including 
$2.73 in the first four months of 1945 
against $3.41 a year before), paid out 
$7 and ploughed back $53.92 per 
share. Debt has been sharply reduced 
(fixed charges dropped $1.42 per 
share in five years) and a new $125 
million refunding is considered likely. 
Treasury position has greatly im- 
proved and March 31 working capital 
was $93.6 million vs. $63.5 million as 
recently as a year before. (Also FW, 
Mar. 14.) 


Spicer Manufacturing B 

Strength around 70 recognizes aus- 
picious war-peace situation. (Ind. 
div. $3 per annum.) Company is in 
the envious position of having had no 
cutbacks in major war contracts, yet 


. Ils facing an easy reconversion then 
fore, returned $2.28 vs. $2.50 per. 


prolonged capacity production of 
peacetime auto parts. In its February 
half, of an available $26.95 vs. $21.75 


_ per share, depreciation (mostly war 


plant amortization) took $5.28 vs. 
$4.87 and taxes $16.12 vs. $12.52, 
leaving equity shareholders $5.55 be- 
fore or $3.88 after contingency re- 
serves, against $4.36 a year ago, when 
there was no such charge. Since then, 
22,467 shares of $3 preference stock 
have been exchanged for $2 shares 
(equally, plus $5 cash) and the re- 
maining 47,693 have been redeemed. 


in the magazine. 
and information regarded as reliable, but no 
responsibility is assumed for their accuracy. 


“Also FW” refers to the last previous item 


Opinions are based on data 


Twin Coach 


C+ 

Reasonably priced, at 18, in view of 
intermediate term earnings prospects. 
(Pays single 50-cent div. in Dec.) 
Still on war work, company expects 
to resume bus production this year 
and reports tentative orders for over 


$10 million. This compares with 
sales of $8.5 million last year (record 
$11 million in 1941 included $2.9 mil- 
lion to subsidiary ), on which earnings 
equalled $1.03 per share. First-quar- 
ter volume was up about one-fourth 
over a year ago, and net equalled 36 
vs. 30 cents per share. 


U. S. Industrial Chemical C+ 

Appears behind growth chemicals. 
(Price 50; reg. $1 an. div. supple- 
mented by qu. extras, raised from 25 
to 50 cents in May.) Assuming con- 
tinuance of increased quarterly extras, 
issue yields close to 6 per cent. Still 
primarily an industrial alcohol pro- 
ducer, company has diversified con- 
siderably and plans expansion in resin 
and protective coatings (plastic 
paints). It recently acquired Dodge 
& Olcott (essential oils, flavorings 
and perfume bases ; also insecticides ) 
and rights to Pib liquid insulation for 
motors and engines. Quarter-owner- 
ship of Petroleum Chethicals is 
another diversifying interest. (Also 
FW, Mar. 14.) 


Walworth C+ 

Postwar promise justifies retention 
of strictly speculative holdings. 
(Price 12; pays 30 cents each in June 
& Dec.) Although largely for war 
or war-supporting purposes, 85 per 
cent of last year’s output was in nor- 
mal items such as valves and fittings, 
piping and piping tools, and recon- 
version should be simple. While net 
receded from $1.51 per share in 1943 
to $1.18.in 1944, and in the first quar- 
ters from 34 cents last year to 20 
cents this year, expected postwar 
building boom should bring material 
improvement. 
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The chemical industry is more than a cog in 


the mechanics of American life, industry and prosperity. Through 


research and development it is now a basic driving force . . . creating 


new products... new employment... new opportunities ... 


assurance of the future. 


Davison is proud to be part of the American chemical industry, an 


industry with a valiant war record. When victory is final and complete, 


Davison stands ready to release new developments in addition to 


expanding its present products and developments into peace time channels. 


The Davison line of chemicals is diversified and growing. These 


products are essential in widely varied industries—and agriculture. 
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The Trinity of Corporate Relationship 


ur annual survey of corporation reports to their stock- 
holders, prepared each year by Weston Smith, 
FINANCIAL Wor Lp’s Business Editor, reveals the increas- 
ing attention executives of leading enterprises are giving 
to enlightenment of shareholders with the details of com- 
pany operations. 

This is as it should be, for the shareholders are the 
real owners of their enterprises, their capital investments 
having provided the life blood to create and nurse them 
to the various stages of prosperity they have attained. 
Their executives and directors in a sound conception of 
their duties must realize, and the majority of them do, 
that they are trustees for the shareholders, and in this 
fiduciary capacity should give a complete accountancy of 
their stewardship. 

The manner in which they have risen to this responsi- 
bility makes the survey the more interesting. Essentially 
the year’s study brings to light, what is so vitally in- 
forming, the exhaustive details furnished shareholders 
to enable them to realize and ponder over the manifold 
intricacies of their enterprises, making them conscious 
of the managerial abilities which make American busi- 
ness operate so successfully. Such knowledge of the de- 
tails of our corporations has in the past few years gone 
a long way in building up public confidence in private 
enterprise, which is the core of our capitalistic system. 

Yet this is but one step necessary to bring our pri- 
vately owned corporations into alignment with the social 
changes through which the world is, passing,, and, the 
test of whether this evolution will end in totalitarianism 
or have as its result a mating between capitalism and 
constructive socialism still must be met. In meeting 
this issue our corporations can go much further than 
they already have with their annual reports. 


t need not be pointed out, for it is a fact well under- 

stood, that the foundation of the typical corporation is 

a trinity of relationship: public-conscious management, 
cooperative labor, and contented stockholders. 

Public goodwill is cultivated by -well made goods sold 
at a fair price level. This is one of the least difficult of 
the corporation‘s objectives. On the other hand, more 
delicate problems are those of contented labor, and a 
more intimate understanding by stockholders of manage- 
rial difficulties. 

' From the correspondence reaching us it is evident 
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there prevails among stockholders considerable discon- 
tent over salaries paid executives, pension systems, stock 
options, etc., which to a considerable number seem out 
of tune with what accrues to them as owners of the prop- 
erty. While labor, unaware of management problems 
and reading of the large gross earnings, naturally as- 
sumes it should receive a greater share than it does. 

Such assumptions are but natural. . Therefore, cor- 
porations should make it their special purpose to resolve 
these doubts, for a considerable part of them could be 
eliminated through a better eth of a corpora- 
tion’s operation. 

All this, of course, in regard to the method adopted 
presupposes a more difficult approach than the issuance 
of an enlightening annual report. 


(" of the straightest roads to this end would seem to 
the writer to be the addition of a director represent- 
ing the interests of the labor it employs, to the corpora- 
tion's board of directors, as well as an independent direc- 


’ tor representing the stockholders. This would involve no 


drastic innovation, for as in the case of banks, for the 
protection. of depositors we already have bank examiners 
who, while they are government employees, exert consid- 
erable influence in shaping operating policies. If the 
corporations themselves do not assume some such respon- 
sibility, eventually it will be a reform imposed by law. 

A labor director acceptable to employers could be 
elected by the unions serving a corporation, but a director 
looking out for the interests of the shareholders may 
prove more difficult to select because of the lack of 
cohesion. among. stockholders. 

However, that can be worked out. A list of such 
independent directors’ could ‘be submitted the stock- 
holders to vote upon. 

With two such members augmenting a corporation’s 
board of directors, they would sit in and see for them- 
selves how a corporation is managed in the interest 
of those they, are chosen to serve. This could well round 
out the trinity of relations—management, labor and 
stockholders—and establish the harmonious industrial 
relations sought by. Eric. Johnson of the U.S. Cham- 
ber of Commerce, William,.Green\ ofthe, American 
Federation of Labor;.and Philip Murtay of the C. I. ‘O., 
welding together in the new social era capital, labor 
and public welfare into a cooperative trio. 2:10" 9 
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Market 
Outlook 


Market reaction has come as no surprise. Corrective movement has 


been overdue, but no reversal of the longer term upward trend has 
occurred. Completion of decline will mark new purchasing opportunity 


Mr indications were that the awaited 
L technical market reaction was beginning to 
make its appearance. After several attempts to 
follow the rails and utilities into new high ground, 
the industrial list retreated from the vicinity of 
the year’s high, thus disappointing those who had 
been looking for an early “confirmation” of the 
bull market. Few will argue against the opinion 
that for some time the market has been entitled to 
a period of rest, after a rise of some 17 points by 
the industrial average in the two months from 
March 26 to May 29. Even more spectacular was 
the preceding action of the rails, which in three 
months had advanced about 27 per cent. 


ow long will be required for completion of 

the current corrective phase, is a question 
that cannot be answered at this time. There are, 
however, solid grounds for regarding the recession 
as an intermediate phase of an underlying upward 
trend, rather than the beginning of a reversal of 
the market’s longer term movement. 


he usual danger signals heralding the end of a 

stock “boom” were largely absent from the 
market picture of recent months. True, there was 
marked speculative activity in a number of stock 
groups, but there has been no indiscriminate buy- 
ing of the general list and prices by and large 
have continued in reasonable relationship with 
earning power and dividends rather than having 


been bid up in anticipation of a new era of greatly _ 


expanded profits. Although trading has been more 
active than a year ago, for instance, daily average 
turnover has run behind that of the corresponding 
period of 1943, which marked the completion of 
the first leg of the recovery from the bear market 
lows. Margin trading, furthermore, has remained 
negligible, with brokers’ loans amounting to less 
than one per cent of the market value of listed 
shares. 


pyres. is the certainty of a postwar replace- 
. ment boom, and there have begun to appear 
signs that the preceding reconversion period— 


which has been expected to bring unemployment 
and temporarily lower earnings for numerous com- 
panies—may be bridged a great deal easier than 
most observers thought possible. The giant Gen- 
eral Electric Company, for instance, reveals that 
while termination of its war contracts continues at 
a substantial pace, these cancellations have’ been 
largely offset by a growing volume of new business, 
and one of GE’s principal problems remains its 
inability to secure sufficient workers. 


N or will it be necessary to create a multi-billion 
dollar Federal program to help smooth the . 
transition period, for during the next twelve months 
alone American industry plans to spend $4.5 billion 
on new plants and equipment—nearly three times 
the 1937-1940 yearly average, and more than 114 
times the previous record for any one year which 
was set in 1929. 


| also of the comparative restraint that 
has characterized the market is the wide spread 
that continues to exist between average bond yields © 
and the returns obtainable from stocks. In con- 
trast with 1929, for instance, when most stocks 
showed yields of only about 21% per cent as against 
about 444 per cent for best quality bonds, the 
situation currently is reversed, showing that in- 
vestors have been unwilling to swap income for 


_ profit prospects. And the trend of dividends over 


the coming several years promises to be upward, 
as reconversion expenses recede into the back- 
ground and tax rates come down to more reason- 
able levels. 


he action of the market itself will furnish clues 
as to the probable extent of the present reac- 
tionary phase. Most investors will, of course, 
prefer to postpone any significant amount of new 
buying until there appear signs that the decline has 
about played itself out. In the meantime, the gen- 
eral list can be examined for attractively situated 
issues to be acquired at that time. 


Written June 28, 1945; Richard J. Anderson. 
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This service is supplementary to various other features 
which appear each week in FinanciaL Wor.p. The issues 
listed do not constitute all of the recommendations made 
from time to time, nor is it intended that one’s holdings 
be confined to these securities. The selections are not to 


Selected 
Issues 


be regarded as trading advices or as short term recommen- 
dations. Notice is given—together with reasons for change 
—when issues on this page are dropped from the list. 
Purchases of speculative issues should be made only when 
consistent with policies in “Market Outlook” on page 15. 


Bonds 


These bonds can be used to form an investment portfolio 
backlog. While not of the highest grade, they are reason- 
ably safe as to interest and principal. 


FOR INCOME 
Asso. Tel. & Tel. deb. 54s, 1955. 103 5.34% 104% 
Atlantic Coast Line gen. 4%s, 64 107 4.21 Not 
Cleve. Union Term. Ist 4%s, °77 107 4.21 105 
New Orleans Gt. Northern lst 5s, 

105 4.76 105 


Northern Pac. ref. & imp. 6s, 2047 110 5.45 110 
Texarkana & Ft. Smith Ist 5%s, 


Texas & Pacific gen. ref. 5s, °79.. 105 4.76 105 
FOR PROFIT 
Chic. & N. West. conv. 4%s, 1999 93 4.84 101% 
Illinois Central joint 4%s, 1963.. 94 4.79 105 
Missouri-Kansas-Tex. Ist 4s, 1990 92 4.35 Not 

‘ New York Central 4%s, 2013.... 93 4.84 110 
Southern Pacific 444s, 1969...... 100 4.50 105 


Common Stocks for Income 


While these issues are listed primarily because of their in- 
come characteristics, most of them are by no means devoid 
of potentialities of market appreciation over the longer 


term. Issues of this type should constitute the larger portion — 


of the stock commitments held by the average investor, with 
only secondary place accorded the “business cycle” type of 
shares. 


Price 1944 
Adams-Millis .......... 37 $1.75 $1.75 $2.59 $3.63 
American News ........ 45 1.80 1.80 5.14 5.88 
Borden Company ...... 39 150 170 2.17 2.35 


Chesapeake & QOhio:.... 53 3.50 3.50 4.04 3.57 
Consolidated Edison . 32 1.60 1.60 1.70 1.70 
Electric Storage Battery. 46 2.00 2.00 2.27 2.18 
First National Stores.... 47 2.50 2.50 2.00 2.08 


Freeport Sulphur....... 39 2.00 2.00 3.10 3.20 
Gen’l] Amer. Transport.. 56 2.25 2.50 3.86 3.05 
41 160 1.60 2.16 2.25 


Louisville & Nash. R.R.. 59 3.50 3.50 9.07 7.95 
MacAndrews & Forbes.. 33 1.65 1.55 160 1.68 


36 2.00 2.00 k2.25 k2.67 
May Department Stores. 36 150 1.50 e2.02 e€2.36 
Melville Shoe ......... 39 2.00 2.00 2.15 1.85 
Pennsylvania Railroad .. 40 2.50 250- 649 4,92 


Philadelphia Electric... 26 140 120 137 1.50 


Philip Morris .......... lll 450 4.50 15.81 15.94 
Socony-Vacuum ........ 16 0.50 0.75 115 2.00 
Standard Oil of Calif... 45 2.00 2.00 2.78 3.34 
Sterling Drug .......... 36 150 1.50 2.23 2.28 
Underwood Corp........ 64 2.50 2.50 3.38 3.07 
Union Pacific R.R...... 135 -6.00 6.00- 14.09 17.07 
United Biscuit ......... 29 1.00 1.00 2.70 3.10 
U. S. Tobacco ......... 26 1.30 =1.20 132 1.14 
32 160 160 g2.20 g2.25 


a—First quarter. b—Half year. c—Nise months. 


1944. g¢—Fiscal years ended September 30. h—Fiscal year ended October 31. i—Fiscal years ended November 30. 
January 27, 1945 and 1944. n—6 months to March 31, 1945 


Preferred Stocks 


FOR INCOME 
These are good grade issues and qualify as investments. 
Recent Call 
Price Yield Price 
American Sugar 7% cum........ 140 5.00% Not 
Am. Water Wks. & El. $6 cum. lll 5.41 110 
Atch., Top. & S. F. 5% non- cum. 114 4.39 Not 
*Columbia Gas & El. 6% cum.. 106 5.66 - 110 
Philadelphia Company $6 cum. 113 5.31 110 
Public Service N. J. $5 cum..... 105 4.76 Not 
Renting 4% Ast (par $50) non- 
ke 49 4.08 50 
Metals cum..... 108 5.09 1074%4 
FOR PROFIT 


Reasonably assured dividends and prospects of appreciation 
are combined in these issues. 


Amer. Rolling Mill 444% conv.. 89 5.06 105 


Columbia Pictures $2.75 cum.... 51 5.39 53 
Evie BAR. 84 5.95 105 
Gillette Safety Razor $5 cum.... 99 5.05 105 
Southern Rwy. 5% non-cum..... 81 6.17 + Not 


Wheeling Steel $5 prior cum.... 94 5.32 105 


Business Cycle Stocks 


Issues included in this group obviously involve varying de- 
grees of speculative risk, but their price potentialities are 
such as to warrant their inclusion in diversified portfolios. 


Recent ——Dividend—— ——Earnings—— 
Price 1943 1944 1943 1944 


Allied Stores .......... 30 $0.60 $1.00 e$3.17 e$3.42 
American Stores ....... 21 1.00 1.00 131 1.41 
Atchison, Topeka & S. F. Hn 6.00 6.00 21.11 19.91 
Bethlehem Steel ....... 6.00 600 858 9.93 
43 2.00 2.00 2.60 2.82 
34 0.70 1.00 n1.06 nl.15 
Climax Molybdenum.... 39 3.20 2.50. 3.82 3.36 
Continental Can ....... 45 1.00 1.00 181 2.12 
Crown Cork & Seal..... 44 0.75 1.00 2.18 3.74 
Eagle-Picher .......... 19 0.60 0.60 i127 i1.38 
Firestone Tire ......... 64 2.00 2.00 h6.40 h7.34 
Fruehauf Trailer ....... 50 165 1.60 5.22 4.29 
General Electric ....... 44 140 1.40 
Glidden Company ...... 31 0.90 1.90 1.04 10.72 
Great Northern Ry. pfd.. 55 2.00 2.00 7.84 8.03 
Kennecott Copper ..... 40 3.00 2.50 4.16 3.59 
Lima Locomotive ....... 58 2.00 2.50 7.30 681 
Mid-Continent Petroleum 29 1.40 =1.40 aas 3.74 
New York Air Brake.... 49 2.00 2.00 3.56 3.36 
Phelps Dodge .......... 29 1.60 1.60 2.78 2.49 


Thompson Products .... 50 150 2.00 8.76 7.45 
Tide Water Asso. Oil.... 
Twentieth Century-Fox.. 29 2.00 2.00 5.37 5.99 
72 4.00 4,00 4.30 4.09 


e—Fiscal years ended January 31, 1945. f—6 months to March 31, 1945 and 


k—52 weeks ¢ 


° 
and 1944. r—Fiscal years ended March 31, 1945 and 1944. --6 


months to April 30, 1945 and 1944. v—Fiscal year ended February 28, 1945 and 1944. »% Transferred from “Profit” group; ior details 


see next week’s “Current Trends.” 
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H igh postwar earnings for the 
utilities, Government officials 
think, will depend largely on aggres- 
sive promotion. Their cue will be to 
push the use of appliances. Taking 
the unfavorable factors first, they cite 
the possibility that high fuel costs will 
carry forward several years, uncer- 
tainties as to rate decisions by the 
local commissions, and other things. 
For a short while, depreciated equip- 
ment will eat into operating ratios; 
this is being remedied now. 

But beyond all this, it is argued, 
lies much promise. Edward Falck, 
who heads WPB’s War Utilities Of- 
fice, says that new applications of 
electricity discovered in the past sev- 
eral years will be usable both in in- 
dustrial and commercial fields. These 
cover lighting, electric heating, re- 
frigeration, electronic equipment, etc. 

Order books of the equipment mak- 
ers for several months. have shown 
big cuts into backlogs. Utilities, it is 
said, can get delivery at reasonable 
dates on deferred maintainence. Do- 
ing so will result, of course, in operat- 
ing economies. WPB does not know 
whether they are buying at once or 
whether they hope for better prices. 
Presumably, 1945 purchases would, 
in the main, he deductible for tax 


purposes. 


Supposition here is that Wendell 
Berge, who heads the Anti-trust Di- 
vision, will stay on after the Depart- 
ment of Justice gets a new Attorney 
General. His division has the prom- 
ise of the Army to allow prosecution 
of Sherman Act cases as soon as war 
contracts of the relevant companies 
have been cancelled. About forty— 
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many of which have never been an- 
nounced—are on file. The recent 
lower court decision in the du Pont 
case will not affect policy. 


Russia is still on the Lend-Lease 
books, the big cancellation of equip- 
ment orders notwithstanding. After 
July 1, she will get moderate amounts 
of fuel and shipping for use in Far 
Eastern Siberia. Dealing is primarily 
between Russian and American Army 
men. The idea, as expressed in Wash- 
ington, is to keep Japan so nervous 
that she will be forced to maintain an 
Army along the Manchurian border. 

The British will get fairly large 
amounts of food, petroleum products 
and shipping assistance. The aim is 
to help in transporting troops to the 
Far East. There will be virtually no 
shipments of munitions. Industrial 
equipment was placed on a commer- 
cial basis a good while ago. Totals 
have been cut. 

Italy has been stricken from the 
list. The little help going there.now 
will be withdrawn soon and bitter 
complaint is expected. Western 
European countries will get a variety 
of products—food, simple equipment, 
etc. The French are paying for sup- 
plies in dollar exchange. Some of 
this is earned in services to the 
United States Army. 


The RFC has a standing offer to 
contractors allowing them to buy ma- 
chine tools in their own plants below 
option prices, provided that they 
waive their options on the tools they 
don’t want. But the incentive price 
—under a Clayton formula—will 
reach its bottom limit in September. 
After that, option prices will be the 
lower of the two. Because only 25 
per cent of the companies being can- 
vassed have responded positively, 
RFC officials do not know whether 
they want to take up- their options— 
which cover all or no equipment—or 
whether they hope that the RFC will 
make a better offer next Fall on 
selected tools. 


People perhaps think of the Big 
Three conference as dealing with sub- 
ject matter transcending the conver- 
sations of ordinary people. They may 
feel that any specific economic discus- 
sion is too “technical” for the world’s 
most powerful statesmen. Washington 
officials, on the contrary, feel quite 
certain that the conference will deal 
with down-to-earth matters. 

High on the agenda, for example, 
will be western Europe’s lack of coal. 
A recent British-American mission is 
said to have found a deficit of 30 mil- 
lion tons annually to meet most primi- 
tive requirements—a total approxi- 
mating normal imports of France. 
Coal cannot be produced because 
miners cannot be fed; they cannot be 
fed, in turn, because there is no trans- 
port and completing the circle, trans- 
port needs coal. 

The United States is now shipping 
500,000 tons a month. But it is 
doubtful that this will go on beyond 
the Summer—when hard fuel will be 
most needed. For one thing, ship- 
ping space will drop at that time. One 
big question is whether the fields in 
Russia’s orbit can produce something 
for export. But the Russians may 
point to the Ruhr mines, asking why 
they cannot get started first. 


The Treasury has a bill to com- 
pensate troops in France for the 
2-cent price at which they are given 
francs. After the franc has been de- 
valued, they will get the difference 
between the new and the old rate. 
Meanwhile, the French may cut the 
rate soon in order to'sell in the Amer- 
ican market at OPA ceilings. 


The Army has settled about 31 
per cent of its 1944 renegotiation 
cases and hopes to finish up tliat. 
year by December 31. It will then 
start on 1945. In 1946 it may shorten 
present year’s lag. Its staff has more 
experience, and prices have been pretty 
well stabilized on most products. 

—Jerome Shoenfeld 


will find our booklet “Odd Lot 
Trading” a valuable guide to 
security investment. : 
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Offshoots & Sidelines 


Graham-Paige is organizing a new 
automotive designing department un- 
der the direction of William B. Stout, 
who is one of the pioneers in “tear- 
drop” streamlined styles in motor 
cars—Mr. Stout’s services have been 
obtained through an agreement with 
Consolidated - Vultee Aircraft, to 
which he is under long-term contract 
in aircraft designing. . . . “Fiberglas” 
mats, developed by Owens-Corning 
for use in storage batteries will find 
a host of postwar applications—-they 
are suitable for wrapping under- 
ground pipelines (natural gas, oil, 

- water, etc.), as a base material for 
gaskets and sheet packing, and in 
making plastic laminated sheets of 
many varieties. . . . Swift & Com- 
pany has just completed a colorful 
documentary movie of its corporate 
history—after showings to employees 
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By Weston Smith 


it will be available to trade associa- 
tions, women’s clubs and educational 
institutions... .A new _ insecticide 
that may revolutionize plant doctor- 
ing has been developed by Rohm & 
Hass—this will make possible the in- 
oculation of crops, by simply mixing 
the chemical with the fertilizer, and 
the resulting crops will be immune to 
bugs, beetles, worms, etc. . . . Newest 
field that Standard Brands may in- 
vade is coffee “concentrates’”—this 
company has perfected an improved 
quick-soluble coffee in its labora- 
tories, and is now considering post- 
war introduction. 


Publishing Patter 


The promise of relaxed paper re- 
strictions, rumored for fall, has re- 
vived reports of many new magazines 
for postwar introduction—leading 
publishers’ names, including Curtis, 
Crowell-Collier, Conde Nast and 
Time, Inc., are among those men- 
tioned as ready to give birth to new 
ventures, but no authoritative an- 
nouncements have yet been made... . 
Next in household equipment publi- 


cations will be the Home Comforts, 


Wholesaler, published by Heatherton 
Publishing—it will be a monthly 
trade journal for distributors of air 
conditioners, electric heaters, plumb- 
ing equipment and allied appliances. 
. Farm Journal has started publi- 
cation of a new pocket-size magazine, 
entitled Executives’ Digest—as a 
condensation of each issue of the big 
monthly, it is designed primarily for 
those interested in the sale of agri- 
cultural equipment and supplies... . 
Indystrial Publishing will soon issue 
bi-monthly editions of Industry & 
Welding and Refrigeration Industry 
in the Spanish language—both trade 
papers will be printed in Mexico, and 
circulated throughout Latin Ameri- 
. Up Ziff-Davis’ sleeve for fall 
publication is something new in “laff- 
byogs”—a book called “From Gags 
to Riches” by Olsen & Johnson, 


Synthetics 


Glidden Company has obtained a 
patent on a new process for convert- 
ing the spherical soybean particles 
into the elongated particles of a syn- 
thetic molecular structure like natural 
wool—the resulting soybean fibres 
can. be dyed, stretched, wound and 
curled, and then woven into many 
varieties of fabrics. . . . Plastic discs 
have been developed by duPont and 
Resistoflex Corporation to serve as 
substitutes for cork in producing 
buoys to prevent the loss of naval 
torpedoes in test runs—this particu- 
lar plastic is soluble in sea water, and 
thus detaches itself and floats after the 
torpedo sinks, . . . Newest in packag- 
ing materials for protecting aircraft 
parts from salt air and tropical hu- 
midity is being featured as “Plastin” 
by Plastic Film Corporation, and as 
‘“Metalam” by Dobeckmun Company, 
both sharing in the manufacture—it 
is made by combining aluminum foil 
with a vinyl resin sheet on a cloth 
backing, and is said to be suitable for 


‘replacing rubber-film coatings. 
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NOTE—From time to time, in this space, 
there will appear an advertisement which we 
hope will be of interest to our fellow Amer- 
icans. This is number ninety-four of a series. 


That Button! 


We don’t know who invented the Idpel 
buttonhole; in fact, we don’t even know 
who invented the lapel. But we do know 
that there is a new button appearing, 
these days, on the lapels of thousands 
of lads and lassies who left their homes 
and their jobs to join the Armed Forces. 
Now they have been honorably dis- 
charged for various reasons. We hope 
it won’t be long before there will be 
millions of such buttons in sight, wher- 
ever we go and wherever we look. 


The button we speak of depicts an 
American eagle’s spread wings inside a 
circle. More and more, each day, it is 
becoming known as the United States 
Service Discharge Pin, but it wasn’t 
very long ago that it was known as the 
“Emblem That Nobody 
Knows”. We ought to be- 
come thoroughly familiar 
with that button because 
it is a badge of honor. 
The wearers of the em- 
blem were ready and willing to give 
their all, if necessary, for the preserva- 
tion of their country. 


We, here at Schenley, saw nearly 
seventeen hundred of our boys and girls 
enter the armed services. Some of them 
will never be back with us. 


Fortunately, however, we are seeing 
more and more honorable discharge but- 
tons lately. The wearers are ready to 
take up their jobs again and their old 
jobs are waiting for them. American 
business, you remember, promised them 
their old jobs when they returned and is 
keeping its promise. 


Let’s get familiar with that emblem 
so that we don’t have to say, “What’s 
that button you’re wearing?” Let’s know 
that it’s an emblem of distinction — that 
button! 


MARK MERIT 


of ScHENLEY DisTILLeERS Corp. 
P.S.—Buy War Bonds! Finish the Japs and 
finish the job! 


FREE—Send a postcard or letter to Scherley 


N. Y., and you will receive a booklet con- 
taining reprints of earlier articles on various 
subjects in this series. 
JULY 4, 1945. 


ScHENLEY Corp., New York 


Distillers Corp., 350 Fifth Ave. N. Y. 1,. 


ANNUAL REPORTS .... 


—that get Read 
—that Build Goodwill and Cultivate 
Confidence 


—that Promote Pride of Ownership 
among Stockholders and Pride of 
Participation among Employees 


Dickie-Raymond does not "specialize” in 
Annual Reperts. We do specialize in the plan- 
ning, writing and production of all kinds of 
printed promotion. And in creating Annual 


Annual Reports of two Dickie- Reports designed fo sell the company, we bring 

Raymond clients — both win- to bear the same techniques and methods 

ners of Highest Merit Awards that have proved so successful in selling prod- 

for two consecutive years. ucts and services. Want to talk over your 
next Report? Just write 


GEFFEN, DUNN & CO. 


Specialists in the preparation and production 
of annual reports and company brochures 


Port Authority Building 
76 Ninth Ayenue, New York 11, N. Y. 
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COMPANY: be 
2= 
tAcme Steel .......w-20 1 
tAddressograph ...w-16 b-2 
tAeronca Aircraft..v-16 a-4 
#Aetna Insurance...y-60 a-2 
tAgnew Surpass....y-10 a-l 
Air Associates -16 2 
Alabama Power...*x-24 6 
tAllied Stores ..... w-40 0 
Aluminum, Ltd. ...j-24 b-10 


fAluminum Goods..y-16 
Amer. Bosch. -w-16 a-24 
tAm. Brake Shoe.. -y-26 1 
tAm. Business Shs. -y-16 a-5 
tAm. Cent’l .-j-16 c-13 
tAm. & Ci -t-12 a-2 
tAmer. Encaustic... -x-12 
. & Foreign Pr.* j-36 
. Fidel. & Cas..y-28 
. Hard Rubber.w-20 
. Ins. (Newark)y-20 
Mch. & Fdry.w-24 


Am 

[Am. Safe. Razor. *w- 12 
[Amer. Smelting... e-24 
American Stove....v-12 
tAmerican Surety. .v-20 
Anchor Hocking...p-16 
tArmour & Co.(Ill. 
tArmstrong Cork.. 
tAshland Oil .... ... 
Atch., Top. & S.F..y- -56 
tAtl. Coast Fish.. ..j-12 
Atl. Coast Line ...y-58 
tAtlantic Refining.” x-16 
Autocar Company.y-20 
Avery (B.F.) Sons*q-20 a-3 


1 


tBank of Manhat...y-20 1 
Barium Steel ...... p-20 a-29 
Barnard Stat’n’y..*n-12 b-18 

tBarnsdall Oil ...... p-16 a-l 

tBasic Refract’rs....j-12 a-1 

tBath Iron Works.n- 20 a-9 

tBayuk Cigars ..... ql2 b-2 

{Beau Brummel....y-16 6 

tBelden Mfg. ...... y-24 b-26 

TBell Tel., Canada. y-28 a-ll 
Bellanca "Aircraft. . .j-20 20 

tBest Foods ....... w-16 a-3 

tBethlehem Steel 
Black & Decker.. -S-12 a-35 

TBliss (E. W.) ..... j-16 8 
Bliss & Laughlin..x-12 a-4 
Boston & -28 2 
Brewing Cp., *z-12 b-1 
British-Am. oa -16 b-2 
British Col. Pr.....h- 20 a-12 
Brown-Forman x-12 6 
Brown Rubber ....x-12 a-2 
Bruce (E. L.)..... *y-16 2 


Budd (E.G.) Mfg..n-20 a-2 
tBulova Watch ....x-20 a-19 


tBurry Biscuit..... *j-16 17 
7Cal. Oregon Pr....n-20 b-1 
tCallite Tungsten...x-16 c-2 


tCalumet & Hecla.w-20 
Camden Fire Ins...n-16 
Canada B 


N 

od 


+Carnation Co....... -24 b-2 
Castle (A. M.)..... p-12 a-2 

talin Corp........ j-14 c-2 
tCelanese Corp...... k-16 a-l 
7Celotex Corp....... m-20 0 
Cent’! Fdry *s-8 1 
Cent’! Ill. Lt....... x-16 1 
tCent’l R.R., N.J..g-XX a-4 
tCerro de Pasco..... t-12 0 
Cessna Aircraft....j-12 b-4 
Champion Paper...v-16 b-3 
tChase Nat’l -y -36 1 
tChemical Bank.. -20 1 
tChesebrough Mfg.* y-12 0 
Chic., Burl. & Q.. -y-40 6 
Chic. & So. Airline.j j-12 a-3 
City Auto Stamp..v-20 a-6 
*City Stores ....... 9 


p-32 
pt Ice & Fuel....y-16 a-24 
*C.L.T. Financial....v-20 a-3 


tClark Equipment ..*j-8 16 
Clayton & Lambt..v-12 7 
eve. Tractor....*w-12 a-5 


_Coleman Lamp...... p-24 c-39 


FOOTNOTES: INKS: a—Two colors. 


by 11%. 
10%. 
6% by 
*Self-cover, or same 
§Short-side binding. 
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h--8% by 11%. j—-8% by 11. 
u—Between 8 by 9% and 7%4 by 11, 
y—Between 5% by 9% ae 5% 


Coionial Stores....*n-12 a-2|ttianna (M. A. % b-10 
Colts’ Firearms....*j-12 a-4]| Hartford Fire Ins. -y-56 5 
tColumbian Carbon.w- -20 1 | tHazel-Atlas Glass.j-16 a-4 
Com’l Mer. Bank.*y-16 a-17 | tHercules Powder...y-20 a-3 

(Peoria, Ill.) Hecht Company...*t-12 a-1l 
Comm. Unity P.S.w-28 1|tHewitt Rubber..... j-16 b-2 
Com’w’th ,& So...*k-32 0|tHeyden Chemical..x-12 1 
Com’w’th Southn’n, jHinde & Dauch...w-16 3 

*k-32 O|tHoberg Paper..... v-28 a-2 
Co.amunity P. S..w-28 1ftHoe (R.) & Co..... t-12 ¢-7 
Compo Shoe Mach.w-12 a-3 | tHollander ---W-16 a-2 
Conde Nast........ *j-12 a-0| Horder’s, Inc.. .-“w-16 10 
tCons. Coppermines.x-20 {Horn (A. C.)...... y-8 2 
tConsolidation Coal. 16 tHousehold Finance*x- a-2 

umers Power.*x-16 a-2|tHouston Lighting*w-16 c-12 
Cont’! Baking.. j-16 1] Hubbell (Harvey)..*j-6 b-2 
Cont) j-12 1| Hummel-Ross Fib..y-16 ‘a-1 
Cont’! Companies..y-32  2/fIndianapolis P.&L.y-20 7 
tCont’l Dia. Fibre..$j-12 b-29 | tInterchemical ...... j-20 a-l 
tCont’] Steel........ y-20 a-13 | fInterlake Iron..... p-12 5 
tCooper-Bessemer ..y-16 a-9]| Int’l Detrola........ j-20 a-36 
7Corn Products......y-12 c-4 | fInt’l Salt.......... *y-12 a-l 
t-16 4] Int’l Silver........ w-16 a-l 
Croft Brewing ...*t-12 a-4| Int’l Utilities..... 6 
TCrosley Corp........ j-16 a-2| Interstate Bake....v-12 b-2 
Crowell-Collier ...w-20 a-0| tIntertype Corp...... v-8 b-1 
7Cuneo Press........ s-12 b-9| Jaeger Machine...*j-12 c-6 
tCutler-Hammer ...w-12 c-5| Johnson & Johnson. y-20 a-19 
tDavega Stores..... w-16 1| Kalamazoo Stove..n-16 a-2 
tDavison Chemical..v-12 a-2| Kansas City Pwr..w-16 a-3 
Decca Records..... y-12 1| Kansas City b-3 
tDiesel-Wemmer ...y-12 a-2| Kayser (Julius)....j-20 6 
Delaware P. & L.*v-16 1| Keith (Ben E.) Co.. -p-12 0 
Detroit Gasket..... p-12 1|tKellett Aircraft....j-12 b-15 
Detroit Steel Pd. .*z-12 Kennedy’s, Inc..... y-16 2 
+Diamond Match..*w-72 a-1|tKing-Seeley Corp..y-12 a-2 
tDiamond T Motor..*j-8 c-3|tKinney (G. R.)....w-16 b-3 
tDictaphone Corp....*j-8 10] tKresge (S. S.)..... y-12 0 
fDist’l-Seagrams j-12 1 | Kress (S. H.)....... 1 
tDivco Corp.......... x-8 a-2| Krueger (G.) Brw..k- 12 a-3 
Cap. -12 a-4| Lamson Corp....... t-16 c-l 
Douglas Wicabebe. *k-16 1] Lane Bryant...... *k-12 0 
7Dow Chemical..... h-16 3| Lane-Wells Co....*v-12 7 
Dun & Bradstreet..j-12 c-4 | tLehigh Port. Cem. .j-16 b-3 
tEagle-Picher ...... n-20 a-2 | tLeRoi a-16 
tEastern Air Lines.*j-20 c-2| tLibbey-Owens-Fd.. 1 

st’n Stainless....j-12 1 | tLockheed Aircraft. re 2 1 
jEasy Wash. Mach.. -y-12 1|tLone Star Gas....v-20 3 
Edison Bros. Strs. v-20 19 | tLong Island Ltg..*v-32 5 
Empire Trust Co...y-16 1 | TLoose-Wiles ....... y-1 3 

(New York) La. Land & Expl..k-12 0 
Eureka Vacuum ‘*x-16 a-19| tLouisv. & Nashv..e-44 d-3 
Eversharp, Inc.....t-20 2|tMacy (R. H.)..... *k-16 a-4 
tFair (The) ........ *w-8 4|tMagma Copper....p-18 1 
tFairchild Cam. & In..16 a-1| Mangel Stores..... *q-8 2 
tFed’l Mach & Weld. Manufacturers Tr..y-32 2 

; h-12 a-5 (New York) 
Fifth Ave. Coach..k-40 a-1] Marine Midland...y-20 3 
First Nat’l Bank.*x-16 a-1 (New York) 

(Chicago) *Marion Steam Sh..j-12 a-4 
Florence j-12 b-5 |tMarmon-Her’gt’n *j-16 4 
TtFoster Wheeler....x-20 b-15| {Marshall Field.... k-16 2 
Francisco Sugar.. ¥y-24 0|tMay Dept. Strs....j-16 3 
Freeport Sulphur... :t-20 c-3 | *McCrorv Stores. w-12 0 
Fuller (G. A.) Co..y-20 11] +McGraw-Hill ..... w-20 1 
Gamble-Skogmo. ..t-12 a-18 | }McIntyre Porcup...k-20 a-1 
Gemmer Mfg....... j-12 a-2| McKesson & Rob..x-20 4 
Gen’l Anil. & Film.n-20 0 | tMelville y-24 a-3 
Baking....... y-12 Mengel Co.......... y-16 1 
Ben’] Bottlers ..... t-17 b-2 Nat’l. 12 5 
tGen’] Cable......... j-16 a-3 Chicago) 
tGen’] Gas & El...... v-2 a-l1| tMerck & Co....... *w20 26 
tGen’l Outdr. Adv..*j-12 a-6| tMichigan Bumper.*y-12 0 
Gen’! Print. Ink...*y-12 b-6 | Mich. Steel Tube.*w-8 2 
Gen’l Telephone. ..*p-24 5 | Michigan Sugar...y-16 a-6 
Georgia Power...*w-24 4| Middle West Corp.v-28 0 
Gilbert (A. C.)...*z-12 3 | Mid-West Abrasive.x-12 b-5 
Gilchrist Co........ j-12 4 | fMinn.-Honeywell .k-16 2 
tGimbel Bros....... n-12 Hosiery..... r-12 1 
Glen Alden Coal...y-20 1 | Montana-Dak. Ut..h-16 c-17 
Glens Falls Ins..... y-16 a-7| Motor Wheel Cp...j-12 1 
tGlidden Company..*x-8 a-1|+Mullins Mfg. ...... p-16 
Goebel Brewing.. *w-12 a-14 tMurray Ohio Miz.*p-16 a-14 
tGoodrich (B. F.)...j-16 2]|+#Nashv.. C.&St.L...y-64 c-5 
Gorham Mfg. ..... i -12 b-7 | tNat’l Acme........ *t-12 1 
Gotham Hosiery..*p-12 9] +Nat’l Auto. Fibres .*j-12 2 
tGranite ory} Steel. y-16 b-2| tNat’l Aviation....*y-12 1 
tGrant (W. T.)....w-20 4]/#Nat’l Biscuit...... *y-12 a-2 
Gray Mfg. Co...... y-36 c-42 | National Can...... y-12 0 
tGrumman Aircraft.y-24 c-15 | *Nat’l Cash Regist..v-16 9 
| Trust...y-16 3|tNat’l Citv Bank..y-36 5 

(New York) (New York) 
tGulf, Mobile & O..j-40 d-8|#Nat’l Cylinder G..m-16 2 


b—Three colors. 


by 7%. 


10%. 


z—5 by 7 or smaller. 
p nae as rest of booklet. ‘Honorable Mention” for 1943 and 1942 annual reports. 
#Yearbook for Travelers Insurance: including 


c—Four colors. d—Five or more colors. TRIM 
by 10%. m—8% by 
v—Between 73% by 10% 7% by 10. w—Between 7 by and 7 


tHonorable Mention” for 1943 annual report. 
& Comments” for Yale & Towne. 


n—8%4 by 11. 


“Financial Reports 


tNat’l Dept. Strs...*p-8 0 
TNat’l Distiliers..... y-20 1 
Nat’l Fuei Gas..... y-24 3 
Nat'l Gas & Elec..p-36 2 
tNational Lead..... y-% 2 
tNat’l Malleable....v-16 a-22 
+tNat’l Oil Pro@.....y-12 a-10 
TNat’l Pr. & Lt....*j-36 2 
tNational Steel......j-20 a-2 
Nat’l Steel Car..... f-12 0 
tNational Tea ...... v-8 a-l 
tNehi Corp. ........ y-16 c-1l 
tNeisner Bros....... y-12 0 
tNew Eng. Pr. As..j-52 2 
tNew Haven Clock.*j-8 3 
TN. Y. Cen. R.R....e-4 6 
N.Y.C. Omnibus...k-28 a-2 
= Y. Honduras R..y-28 0 
Y. Stocks, Inc..y-12 a-2 
tNorth Amer. Car..v-12 
tNo. Am. Rayon...w-12 3 
Norwich Pharma...y-16 3 
Ohio Assoc. Tel....y-20 a-5 
Power Co....w-24 3 
tOkla. Nat’l Gas....q-24 a-13 
tOmnibus Corp. ..."j-20 5 
TPac.-Am. Fish...... j-12 2 
$Pacific Can. ....... q-16 a-l 
tPacific Mills....... y-16 a-l 
Pacific Pub. Ser...x-24 a-4 
Pac. Western Oil.*v-12 0 
fFaramount Pict...w-20 24 
Parker Pen..... ..-m-16 2 
TParker Rust-Prf...y-28 2 
Sage Mines & E.. s-32 a-22 
tPa.-Dixie Cement.*v-12 2 
Pennsylvania Pr...w-20 7 
tPennsylvania R.R..e-64 a-6 
TPennsylvania Salt.y-20 1 
Penn. Telephone...y-24 a-6 
TPeoples Drug Sts..x-20 0 
eee Gas Light. r-32 a-1 
tPet Milk Co...... *y-20 2 
TPfeiffer Brewing..*j-12 3 
tPfizer (Chas.) a-l 
TPhillips Petrol...... j-16 1 
tPhoenix Insur...... y-28 2 
TPittsbur: Coal....p-20 2 
tPitts. rew 1 
Thitts. t-20 a-l 
TPlough, Inc......... x-12 1 
Polaroid Corp....... *j-8 a-16 
tPond Creek b-4 
Power Cp., Can...h-12 8 
tPowdrell & Alex...*j-8 1 
tProcter & Gamble.y-16 a-2 
Prov.-Wash. Ins...y-16 3 
tPub. Ser., Indiana.r-24 b-1 
TPurity Bakeries...y-12 a-1 
tRadio-Keith-Or... w-24 a-6 
Rapid City N. Bk..y-20 a-17 
(Rapid City, S. D.) 

Rath Packing.....*y-12 7 
tRaybestos-Manh. *z-12 1 
tReading Co. -.e-54 c-5 
Reed Roller Bit... -12 2 
Reliance Elec.......j-12 25 


Remington Arms..y-24 a-14 
Republic Insur....*y-12 a-5 
Reynolds Metals...x-3 2 
tRitter Company....y-20 b-4 
ftRoyal .v-12 15 
fRuberoid Co........y-28 a-6 
tRubinstein (H.). -16 a-1 


TRusseks 5th Av....y-12 5 
tSt.-L.-San Fran....e-44 a-18 
Scranton Lace...... y-16 a-1 
tSeaboard Surety...y-12 0 
tSears, Roebuck..... j-12 
Selby Shoe........ *y-16 13 
Setay Company ..*x-12 a-8 
Sharon Steel....... n-24 4 
tSheaffer Pen. ....*p-13 a-5 
Shell Union Oil....x-24 b-3 
*#Sherwin-Willms....y-12 a-3 
tSimonds Saw..... *y-12 2 
Simplicity a-2 
Sinclair Oil ....... -16 a-2 
Skelly Oil ......... n-16 2 
Smith (A. O.)....... a-2 


Honorable Mention—Annual Reports (1944) Showing Improvement in Past Decade 


Note Pages 
& Cover 
Note— 


COMPANY: 


tSmith-Corona ....*y-16 
TSocony-Vacuum ..*v-24 
Solar Mig. .......w-16 
. Carolina Pr...*w-16 

Oil... .*t-12 


ree 


tSouthern Ry........ 
Spalding (A. G). “12 
Springfid, Fire.....v-36 
tSquare D Co.......y-20 
tStaley (A. E.)....*p-20 
tStan. Brands.......v-20 
¢Stan. Stoker.......*v-8 
tStanley Works....*v-8 
FStarrett Corp. ..... x-16 
fotarrett (L. S.)..*y-12 
tSterling Drug.....y-16 
Sterling Engine ...j-20 
tStetson (John B.).x-12 
yStone & Webster.*p-24 
yStroock (S.) ......v-12 
Sun Ray Drug.. 
Sunray Oil ..... 
tSweets Co., 
+Swift, Int’l’ 
{Tampa Electric 16 
tTechnicolor 20 
tTelAutograph ..... -16 
tTennessee Corp... 
tTennessee Prods.. 
Texas Company.. 
tThermoid Co, ..... -20 a- 12 
Thiokol Corp. ..... s-12 a-2 
Thompson R.).*v-8 a-3 
tTide Water A. Oil.s-28 a-5 
tTimken-Det.-Axle *v-8 
Timm Aircraft..... £-16 
tTodd Shipyards...*p-12 
Transamerica Corp.y -36 
#Travelers Ins. -52 
tTung-Sol Lamp.. 
2th Century- Fox. x-16 
Twin Coach Co..... v-16 
fUnderwood Corp...y-20 
Union Bk. of Com..y-12 
(Cleveland) 
tUnion Pacific 
fUnion Tank Car...*p 


ad 


em 


2o 


aot 


N 

CH 


Cn 


Un. Aircr. Prod....n- a-l 
tUn. 1 & Tool..w-12 a-l 
tUn. & Fdry.j-12 b-9 
tUnited Rexall..... *y-20 0 
Un. Specialties....*j-12 15 
U. S. Guarantee...n-12 1 
tU. S. Ind’l Chem..*y-16 1 
tU. S. Leather...... j-16 a-10 
S. Lines........j-16 a-1 

U. Radiator....y-16 4 
10. S. p-20 a-2 
4Un. Wall Paper....j-12 b-3 
Universal Cooler...v-16 a-21 


Utah-Idaho Sugar.y-24 b-5 
Utah Pr. & Lt..... j-28 2 
Valspar Co 
Vanadium-Alloys .. 
tVan Raalte Co....*y-16 0 
Venezuelan Petr...*j-8 10 
tVictor Chemical..*v-12 0 
tWaldorf. System...y-16 a-11 
tWalgreen 3 
tWard Baking....... j-16 b-3 
Warner Bros. Pic..y-20 0 
tWarner & Swasey.p-16 a-10 
Wash. Ry. a-9 
tWayne 
tWayne Pump...... j-12 b-5 
tWebster Tobacco.. 
#Wesson Oil & Sn..v- “16 e-11 
TW. Va. Coal & C..x-20 
+Westnghse Air Br.y-20 
Weston El. Instr...j-12 a 
TWest Penn Elec...v- 
tWhite Motor 
White Sew. Mach..w-12 
fWilson & Co....... y-16 c- 
Winnipeg Elec..... y-16 
(Gar) Ind...n-16 
Worthington Pump.*h-12 2 
ale & Towne.....y-32 12 
Young Spg. & W.. 2 


4. or larger. by ll. 


r—8 by 11. s—8 by 
3etween 6% by 10 and 


FINANCIAL WORLD 


A 
r 
are So. Indiana G.&E..w-16 
Fe | 
he Canada Perm. Tr 
‘ 


Callored Fit 


iL The Annual Report presents the great- 


est single opportunity for management to give 
stockholders a clear analysis and visualization of 
their company. This fact is now generally recognized. 
But the fact that stockholder groups vary. greatly 
is just beginning to be clearly understood. Q For OHNE 
example, the corporation which traditionally plows 
the lion’s share of net earnings back into the busi- 
ness, and pays only modest div- Peinoncfohoen 
idends, appeals particularly to in- 
wvern tt vestors in the upper income tax brackets. This should 
find reflection in the make up of the Annual Report. 
( Likewise, the corporation which manufactures tech- 
nical products “for the trade” appeals particularly to 
investors familiar with that specific industry. The 
| corporation manufacturing a 
line of consumer products 
Gaembe 


can and should adopt a dif- CONPBELL, 
—_ ferent approach. (J Again, a FOUNDRY 


corporation with scattered plants, thousands of 
employees, and recurring personnel problems, may 
well utilize the Annual Report to build sound em- 
ployee as well as favorable stockholder relations. 
di As specialists 1 in corporate publicity for more than 
a quarter ‘of a century, we are accustomed to 
“tailor” Annual Reports to fit the circumstances. 
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Seiustrial Classification of 1944 Annual Reports to 


With Trim Size of Finished Report and Popular Features (See Notes) 


Aircraft Mfg.: 


Gt. jai 
Boeing 
Vultee.......-- 
Curtiss-Wright g(1,2,3,6, 


No. Am. Aviation 
Northrop Aircraft 
Piper Aircraft 
Republic Aviat.. 
Ryan Aeronautical........-- 


United Aircraft 


American Airlines . 
Pan American 


Auto Equip., etc.: 


Aireon Mfg. j 
Bendix Aviation 


9) 
6) 

) 
5,6) 
4,6) 
5,6) 
5,6) 
1,6) 
) 
9) 
6) 


Briggs Mfg. 
Cont’l Motors 


Elec. Stor. Bat 
Federal Mogul 
Hayes Industries 
Hercules Motors 
Houdaille-Hershey ... 


Thompson Products 
Weatherhead Co........... 


Automotive: 


ACF-Brill Motors 
Fed’l Motor Truck 
Fruehauf Trailer 
n(1,2 
Graham-Paige 
Nash- Kelvinator 
Packard Motor- 


Willys-Overland ...........-¢(1,2,5,6) 
Bank of America 
Central National ......... ..-J(1,3,5,9) 


5th 3rd Union 


) 
Franklin Sq. Nat’l Bank..u(1,6,8,10) 


Savings Bank Trust 


*Best of the “Honorable Mentions.” 


t. 

TRIM SIZES (Alphabetical Footnotes: 
h—8% by 11. 
u—7 by 10. 


R 
APPROXIMATE 
{8% by 12 g—8% by 11. 


Report in Brief, or Thumbnail Review). 3 
5—List of plants, offices, stores, etc. (picture displays.). 
8—Photographs of officers and/or directors. 9—Honor . roll. of. employees. in service, or service flag. 


Beverage: 


Canada -J(1,5 
Falstaff Brewing............ 2(1,3,4,5 
Liquid Carbonic ....... cls 
Pepsi-Cola #(1,5,6,9) 
Schenley Distillers.............. jai,6) 
Walker (H.) G-W........ k(1,2,3,6,9) 
Building Equipment: 
s(1,2,6) 
Dresser Mfg. ...... ........ n(2,4,5,6) 
ohns-Manville .............. 
u(1,2,5,6,9) 
Building Supplies: 
Am. Marietta £(1,4,5,7) 
(1,5,6) 
Cook Paint & Varnish... .b(1,3,5,6,9) 
Devoe & Raynolds........./g(4,6,8, 
me Star Cement........ 2(1,2,5,6,9) 
Marquette Cement......... -£(1,4,5 
2(1,5,6, 
National Gypsum........... --g(1,5,6) 
Tilo 2¢(1,2,5,6, 
U. S. hdi,2,5, 
Walworth Co. ....... (pag j(1,2, 
Bus Lines:. 
Greyhound Corp. ........... q(1,2,4,6) 
S’east’n Grey ............ 2(1,2,3,4,5) 
Chemical, etc.: 
Air Reduction ......... x(1,4,5) 
duPont ........ ab pb 
3 j(1,5,6,10) 
Mathieson Alkali ............ 2(1,5,6) 
Monsanto ........ j(1,2,3) 
Newport Industries .......... j(4,5,6) 
h(1,2,4,5,9) 
x(1,2,5, 
Coal & Coke: 
Ayreshire Colleries ........... 2(1,5,9) 
---.n(1,4,5 
Un. Electric Coal........... --g(1,2,5) 
Clocks & Watches: 
Elgin Nat’l Watch....... --@(1,5,8,1 
Hamilton Watch ..... oivdded 2(1,5,9) 
Haven Clock........... 2(5,6,9) 
Communication: 
Am, Tel. & Tel.............. -w(1,2,5) 
Western Union ..............p(1,6,7) 
Containers (Except Glass) : 
Bok Meads... j(2,3,5) 
Container Corp. .......... ---§(1,3,5,9) 
Gaylord Cont. ..... 2(1,3,4,5,9) 
q(1,5,6) 
Nat’l Container.......... g(1,3,4,5,6,9) 
Dairy Products: 
Beatrice Creamery............ z(3,4,6) 
Borden -J(1,4,9) 
Nat'l Dairy®<) . 20.2.4. 
Drug Products: 
--t(1,2,5,6) 
..t(1,3,5) 
2(5,6,9) 


tIncludes special brochure. tExcept banks and insurance companies. 


a—12 by inches, or larger. 
k—8% by 10%. by 
y w—6% by 10. x—6% by 9%. 
Numerical Footnotes): 1—Financial comparisons (two years, or more). 

3—Sales dollar break-down, or simplified balance sheet. 


by 10%. 
v—7 by 9%. 


6~List or pictorial display of products of services. 


Electrical, etc. : 
Allis-Chalmers ......... 5123.9) 
..-hd,5,6 


Emerson Elec. Mfg...........¢(1,3,6) 
1,2,6, 


Westinghouse El.............j 
Electronics: 
Columbia Broadcasting.......u(1,5,6) 
DuMont (A. B.) 2(1,5,6, 
Emerson: Radio...............u(1,5, 
Farnsworth Television...... 2(1,5,6,8) 
Mallory (P. R.).... ..-h(1,3,4,9) 
Philco Corp. ......... ..-t(1,3,5,6) 
Radio Corp. Am..... .. -t1(1,2,5,6) 
Sonotone Corp. 8(1,5,6,8) 
Stromb’g-Carlson . -n(1,2,3,6) 
— Electric ........g(1,2,3,4,5,9) 
tah Ra 2(1,2,3,6) 


Farm Equip.: 

Int’l Harvester............q(1,2,3,4,9 
LaPlant-Choate ........... g(1,2,4,5,6) 
Massey-Harris .............@(1,4,5,6 
Minn.-Moline ........ v5, 
Financial 

Domestic Industries ......... eer 
Gen’] Finance........ 2£(1,2,5, 


Merrill, Lynch P. F. & B...g(1,2,4, 


Nat’l Sec. & Re..........v(1,2,5,6,8, 
Food Chains: 

Dominion Stores, Ltd...g(1,2,5,6,7,9) 
Food Fair Stores..... v(1,3,5,6 
Jewel ¥(1,5,6,9) 
Safeway Stores.......... 
Shattuck (F. G.) ........... v(1,2,5,6) 
Foods (Packaged): 

Amer, Chicle ...............u(1,2,5,6) 
Calif. Packing . 
Gen’l Foods ... --V(1,2,3,5,6,7) 
Hunt Foods .... ..-h(4,5, 
Libby, McNeill ........ 
United Biscuit.............g(1,2,5,6,9) 
General Mdse. Chains: 
Butler Bros. SD 


Chic. Mail 


Federated Dept. Strs......... 2(1,2,4) 
Kobacker Stores ............m(1,2,5,6) 
Lerner Stores..........:. 
Montgomery Ward..... y(,2) 
United Cigar-Whelan.......n(1,2,5,8) 
Woolworth (F. y(1,2,6) 
Glass: 

Am. 
Pitts. Plate..... (1,5, 
Thatcher Mfg............... 
Household Equip.: 

Apex Elec. 01,5, 
Bigelow-Sanford ............ h(1,4,6,9 
j(3,8,1 
Heywood-Wakefield ........ u(1,3,4,6) 
Hoover Co. 
Master Electric ......... g(1,3,5,6,8,9) 
Servel, Inc, 


Insurance: 
Conn. General Life Inc......z(1,4,10) 


-Home Insurance .... 


m—8 by 11. n—8 by 10%. 


y—6 by 9. 


Machines, Tools, etc.: 

tAm. Mach. & Metal........ g(1,5,6) 
Aro Equipment .............. h(1,4,6) 
n(2,4,6,10) 
Elastic Stop-Nut ............. 
Emsco Derrick ..........+.- 2(1,3,5,6) 
Ex-Cell-O_ ...... -n(3,4,6,8) 
Food Machinery ............ g(1,4,6,7) 
Foote “Bros. Gear.........-. 2(1,4,5,6) 
LeTourneau (R. G.)...... k(1,4,5,6,8) 
-&(1,5,6) 
j(1,3,6,7) 
Monarch Mach, ......... g(1,2,3,4,5,6) 
Parkersburgh Rig. «..........+. r(5,6) 
Snap-On-Tools ....... 
g(1,2,5,9) 
Meat Packing: 

Morrell 
5(1,2,3,6,7,9) 
j(1,2,5) 
Milling: 

Pillsbury Mills ........... j(1,2,5,6,10) 
Movies: 

Columbia Pictures ............ x(1,6) 
Pathé Indust. u(5,6) 
Universal Pic. g(1,2,3,4,6,9) 
Non-Ferrous Metals: 
Aluminum Co., Am......... ..-2(2,6) 
Bohn Aluminum & Br...... 2(1,3,5,6) 
Cleve. Graphite Bronze.......j(4,5,6) 
Fansteel Metal ........ 1(4,5,6) 
#Gen’l Bronze........ j 


Kennecott 
Revere Copper 


Office Equipment: 
#Marchant Cal. Mach........g¢(2,6,9) 


Pitney-Bowés ............. g(1,2,6,10) 
Remington Rand ............ 2g(1,2,9) 
*Royal Typewriter ........... t(5,6,9) 
Paper: 
g(1,5) 
Crown Zellerbach ...... 
g(2.9 
q(1,2.4) 
Kimberly-Clark ........ 
Puget Sound Pulp........ +2 e2(1,2) 
Scott “Paper........ z(1,2,5) 
«+++ eh(1,2,4,6,7,9) 
West Va. Pulp............ n(1,2,4,5,9) 
Petroleum: 
Cities Service........ 
Cont’l Oil ...... h(1,5) 
.--J(1,3,4) 
Mid-West Refineries ........ v(1,2,5 
g(1,2,4,6) 


#Yearbook or Wartime Review combined 


c—ll by 8 d—10 by 7. e—9 by 12, or larger. 

p—8 by 10. q—7% by 10%. r—7% by 10%. 

z—5i% by 8, or smaller. 

2—Statistical summary (Highlights of the Year, 

4—Pictorial graphics ‘(line and bar charts not included). 
7—Photograph of corporation president. 

1C—Anniversary number. 
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«(1,2,9) Cal. 
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Airlines: Con 
...j(1,5,6) et 
-(1,5,7) Duc 
Hat 
Penn.-Central 
United Air Lines........- Mo 
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(1,3 | 
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Borg-Warner 
| 
4,7 Jacobs Airc. 
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TB “Best of the Ind ” Awards 
Be Judged for the est of the Industry war 
With Trim Size of Finished Report and Popular Features (See Notes) 
Printing ishing: Philadelphia j(1,2,3,4,5) hipbuil ing: 
) (1.5.9) | Phila. | ding 
(1,58) | Puget Sound Pr. & L Electric Boat .......... a,(1,2,3,4,6,10) 
| San Diego G. & 5) | Maryland Dry bC,5,9) 
rris- CYDOIG 
Harris Seybold |. So. Colorado 
McCall Corp. s(1,2,3,6.9) Wisconsin Elec. Pr........... g(1,2,3 Shi 
) Mergenthaler Lino. .:..... --8(1,5,9) | Wisconsin Pr. & Lt....... Pping:. 
: Public Utilities—Natural Gas: | Wisconsin Pub. Ser.....g(1,2,3,4,5,9) | Am. Ex oa (1,5) 
) Moore-McCormick ........... 2(1,5,9) 
) Cons. Nat'l Gas g(1,2,5,9) Rail Equipments: 2(1,3,9) 
Grande Vai | Am, Car & 
Southern Nat'l Gas........ | Shoes & Leather: Textiles (Other than Rayon): 
| Air Brake........ y(1,2,3,4,5,6) | Gen’l Shoe g(1,5,6,9) | Botany Worsted ............. g(3,4,6) 
) Public Utilities: Pettibone Mull. ............ @(1,2,3,6) | *U. S. | y (1,3,6) 
) Birmingham Electric ...... Balt. & £(3,4,9) | Al h(1,2,4 
~x(1,35) | Central Railroad of N. | Blaw-Knox | *Webster Tobacco 
it | Chic. Mil, St. P. & P...... #(1,3,5,9) | Colo. Fuel & Iron............ (15,6) | Tractions: 
Columbia “Gas 4,5.9) Chic. & Northwestern (1,5) | Consolidated Steel, Ltd. ...... (5,6) 
Erte 2,4°3) Copperweld Steel .............. (1,5) | Boston Elevated Ry........... 5(4,5,9) 
Cone, 39) e(1,4,5) | Harrisburg Steel ............ Int’l] Ry. (Buffalo)............. g(1,5) 
) ns. Mo.-Kan.-Texas e(1,2,4,5) | Inland Steel g(1,4,5,6,9) | Worcester Transp. iQ) 
(1,269) | Pitts. & West Va Rheem Mfg. tAmerican Home Prod...... 
)) El....... Rayon: Superior Steel Branswick-Balice 
Mississippi Pr: & Lt.......2(1.3,4,5,9) | Am. Viscose .........c.se0eee j(1,5,6) | U. S. Steel......... --Kt123,6) #Bush Term. Bldgs...........-. (5,6) 
Mountain St. Pr........... k(1,3,¢ ‘ g(1,3,4) | Wheling Steel .............. (1,2,5,6) | Eastman Kodak............. 1(1,3,5,6) 
NY PA NJ Util Duplan s(1,3,5) | Wickwire Spencer ...... | Evans Products g(2,5,6) 
North Am. Co..... Ra h(4,5,6,9) | TYoungstown Sheet .......... n(1,2,5) | Gt. Am. Indust. ............. 2(1,5,6) 
Pacino’ q(1,2,9) | Dayton Rub. Mfg............. g(1,5,9) | American Crystal ............ k(1,4,5 Minn. Mining 
n(1,2,5,9,10) | Goodyear Tire .............. g(1,3,4,5) | American Sugar ............... Pitts. Equitable Meter..... 
Penn. Water & Pr....... 9, Seiberling Rubber ............. (1,6) | National Sugar............ Spencer Kellogg ......... (1,2,5,6,10) 
5) 
6) 
9) 
6) 
6) 
7) 
5) 
6) 
: 2 
0) 
9) 
YEARS CONSTANT CRO TH 
5) 
5 PRECISION PRINTERS TO FINANCE 
4) 
) COMMERCE AND INDUSTRY SINCE 1920 
2) 
6) 
5) 
9) 
9) 
8 Financial, Legal and Corporate Printers | 
4) 
6) 
8) 80 SOUTH STREET e NEW YORK 7, N. Y. 
ed 
or. 
ar, 
d). 
nt. 
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Yes, Create 
nnual Reports 


We recently conducted a nationwide survey* of stockholders 
throughout the nation to determine what they wanted in an 
Annual Report. The results were overwhelming, because 40% 
of those polled responded and in a very enthusiastic fashion. 
These investors are vitally interested in the Annual Report’s 
size, facts about officers and directors, a simple and easy-to- 
Many other 


read style with graphs and pictures, etc... . 
preferences were expressed by them. 


No longer does the corporate Annual Report have to be a 
hit-or-miss affair. This scientific approach to the investor’s 
viewpoint is something new and valuable and is integrated 


with sound public relations. 


Because we know what the investors want, we have good 
reason to claim we can create a modern Annual Report. . . 


Our Reports Division does the whole job for you—statistical 


research, economics, copy, typographic design and layout, 
graphics, typography, printing, binding and distribution .. . 


_all under one roof. 


HERALD SQUARE 
re 233 SPRING STREET, NEW YORK 13, N. Y. * WAlker 5-6735 


* A booklet describing the results of the 
survey is available upon application. 


To Exeeutives— 


YOUR CORPORATION IS JUDGED BY 
WHAT YOUR PRINTER PRODUCES! 


Why not achieve outstanding results thru our MASTER-CRAFT facilities?. 
We are equipped to render a distinctive printing service— from your 
voluminous Annual Report to your smallest leaflet. 


LETTERPRESS- AM/PCO Printing Co.—orrset 
= 313 W. 37 Street © Medallion 3-2565 ° N. Y. 18, N. Y. 


Continued from page 8 


made a special effort to catch up with 


the times: 


Air Reduction 

Am. Box Board 
Am. Steel Fdries. 
Ayreshire Colleries 
Buffalo 

Campbell, Wyant 
Chic. & N. W. Ry. 
Coleman Lamp & St. 
Cook Paint & Varn. N. Y. Air B 
Dominion Stores, Ltd. Otis Elevator 
Federal Mogul . 
General Bronze 


Nashua Mfg. 


Nat'l Supply 
Nat’l Tool 


Hupp Motor Car Pitts. Plate Glass 
Irving Trust Reo Motors 
Jacobs (F. L.) Safeway Stores 
Knott Corp St. Regis Paper 


Kobacker Stores United Biscuit 
LaPlant Choate 
Lehn & Fink 


Louisiana P. & L. 


Un, Elec. Coal 


Long Bell Lumber 
Maguire Indust. 
Marchant Cal. Mach. 


Nat’l Sugar Ref. 


Pathe Industries 
Pitts. & W. Va. Ry. 


Un. Cigar-Whelan 
Weatherhead Co. 


Newport Industries 
rake 


The modern annual reports, of 


which there are 372 this year, pro- 


vide a measure of the leadership in 
this field. Here is a paradise for the 
investment analyst, the statistician, or 


connoisseur of industrial art. 
collection” will be avail- 


usual this 


As 


able for exhibition by institutions 
and associations, and universities and 
business schools, soon after the In- 
dependent Board of Experts com- 
pletes the selection of the “best” an- 
nual report in each of fifty industries, 
as well as the first and second best 
of all (see pages 8, 9, 22 and 23). 


Paper Saved? 


Despite the difficulties of paper re- 


strictions, in the 


“Merit Award” 


classification 132 companies added 


pages, 


while only 47 reduced the 


number of pages—193 remaining the 


same. 


As to trim sizes (the overall 


measurement of the report), 75 com- 
panies went to larger sizes, 76 re- 


duced the size, and 221 remained the 


same: 

1944 —Pages—— —Trim Size- 

Report ° % ° % 

132 34 75 20 

47 12 76 20 

193 54 221 60 
372 100% 372 100% 


Among the annual reports showing ; 
improvement (457 booklets and fold- 
ers), a larger percentage remained ff 
the same in trim size and number of ff 
The reports “Unchanged 


pages. 


a Decade” were given little consid- 
eration, because the waste paper’ 


drives will get most of them. 


While on the discussion of thef 
physical appearance of the annual re- 
port, it may be of interest to note 
how many corporations adopted ideas 
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ME com the Brown & Bigelow 1943 re- 
port, which was judged “Best of All 
Industry” a year ago by the Inde- 

oendent Board. The B. & B. broch- 
ure featured a short-side binding, 

@gatefold pages and photographs of of- 

ficers and talent. As has previously 
been explained, the short-side binding 
and gatefold provide unique oppor- 
tunities for showing many columns 


h. fof statistics, large maps and charts, 
honor rolls, and picture spreads of 
products, plants, chain stores or his- 
torical data. Here are the 1944 an- 
nual reports utilizing these mechani- 

Bical devices: 

SHORT-SIDE BINDING: 
Apex Elec. Mfg. Maguire Industries 
Electric Boat Maryland Drydock 
Graham- Paige Micromatic Hone 
Jacobs (F. L.) Noma Electric 
Lerner Stores 

of SpOUBLE GATEFOLD: 

American Home Prod- Columbia Broadcasting 

I ucts (2 Covers) (2 Covers) 

jn Botany Worsted Mills Cook Paint & Varnish 
(2 Inside Pages) (2 Inside Pages) 

the Micaterpillar Tractor Federal Motor Trucks 
(2 Covers) (3 Inside Pages) 

, Of Bcherry-Burrell (Double Paraffine Cos. (Double 

As Center Spread) Center Spread) 

ail- SINGLE GATEFOLD;: 

Cons. Natural Gas Marquette Cement 

Ons @ (Back Cover-Map) (Inside Page—Map) 


ompson Products 
and ff (Back Cover-Chart) (Inside Page—Album) 
Lerner Stores United Air Lines 
(Front Cover-Photos) (Back Cover—Map) 


Copperweld Steel 


Mention also should be made of the 
American Home Products Yearbook 
and the Cook Paint & Varnish An- 
). fhual Report, both of which feature 
plastic spiral binding and _ loose- 


leaf pages. 
re-#Anniversary Reports 


ded Perhaps it is the increasing recog- 
thegtition of the annual report as a ve- 
thegticle in which to call attention to age 
of a corporation, but never before 
have so many year-end reviews been 
combined with “anniversary” issues. 
The following corporations featured 
the indicated milestones : 


Name: Anniversary Name: Anniversary 
Jo Bdevoe & Raynolds.. 190th Reo Motors ........ 40th 
20 @8runswick-Balke ... 100th Federal Motor Truck 35th 
20 Pepperell Mfg. ..... 100th Int’l Minerals & Ch. 35th 
60 Nat’l Life Ins. (Vt.) 95th North. States Pwr... 35th 
Buffalo Bolt ....... 90th Penn. Wtr. & Pwr.. 35th 
~~~ @oonn, Gen’l Life ... 80th Dominion Stores, Ltd. 25th 
100% Nat’! Werch . 80th Master Electric .... th 
J Pillsbury Mills .... 75th Pennsylvania Elec... 25th 
ing Bankers Life ...... 65th Pitney-Bowes ...... 25th 
Paraffine Cos. ..... 60th Radio Corp. of Am.. 25th 
yid- GXeystone Stl & W. 55th Sunray Oil ........ 25th 
North American Co.. 55th Snap-On Tools ..... 25th 
ned Ohio Match ....... 50th Tubize Rayon ...... 25th 
Spencer Kellogg .... 50th U. 8S. Plywood...... 25th 
‘ f Am. Car & Foundry 50th Wheeling Steel .... 25th 
O! Itoleman Lamp & St. 45th General Finance ... 20th 
. Electric Boat ...... 45th Industrial Rayon 20th 
Regis Paper ... 45th Am. Mach. “Metals 15th 
e Youngstown S. & Tb. 45th Rheem Mfg. ....... 
Company .. 40th Franklin Nat'l 
National Tool ...... 40th 
per 
Worthy of note, also, is the num- 
the Per of companies which took advan- 
re-ftage of their 1944 annual reports to 


ote {introduce officers, members of the 
leasfPoard of directors and heads of de- 
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HASBROUCK, THISTLE & CO., INC. 
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BEEKMAN 3-0864 


CORPORATE MINUTE BOOKS OF FINEST QUALITY 
ARE AGAIN AVAILABLE IN FULL RED RUSSIA 
AND BLACK PIN SEAL BINDINGS - CALL US 
NOW AS TO YOUR YEAR-END REQUIREMENTS FOR 
WE ARE STILL RESTRICTED AS TO QUANTITIES 
“IT PAYS TO DEAL WITH SPECIALISTS" 


“Successors to THE BROUN-GREEN CO.” 


ANNUAL REPORTS 
OF DISTINCTION 


PUT YOUR SAVINGS 
TO WORK TODAY 


The safety of 


3 your investment 
insured to 
$5,000 by a U.S. 
Gov’t Agency. 


Current 


Dividend 


Individual, 

Estate, Partnership, 
Corporation and 
Trust Funds Invited 


SAVE BY MAIL 


Write for details or 
send check or money 
order payable to 


ST. PAUL FEDERAL 


SAVINGS & LOAN ASSOCIATION 
2116 West Cermak Road, Chicago 


Assets over $6,000,000 
Reserves over $425,000 


56 Years without loss of a single 
dollar to any investor. 


Pictorial Charts 
prepared by 
GRAPHICS INSTITUTE 
PICTORIAL CHARTS FOR 


CORPORATIONS, PUBLICATIONS 
AND GOVERNMENT 


The Fundamentals of Engineering Economics 
must be applied to projects before detailed 
engineering skill can be fully effective. 


PAUL W. ANDERSON 


Power Economist and Engineer 
140 Nassau Street New York 7, New York 


INDUSTRIAL AND CENTRAL STATIONS 


INTEREST AS LOW AS 14% 
WILL ADVANCE UP TO 50% TO 95% 


NO BROKERAGE OR COMMISSION 


on Life Insurance 
Listed Securities 
Government Bonds 


FISCAL SERVICE CORPORATION 


Chicago: 134 S. LaSalle Street, State 4334 


partments by photographs of each in- 
dividual—many with short biog- 
raphies : 

Cleve. Graphite Bronze Northern States Pr. 
Coleman Lamp & Stove Northrop Aircraft 
Elgin Naf’l Watch Packard Motor Car 
Graham- Paige Pennsylvania Electric 
Kansas Gas & Electric Pillsbury Mills 
LeTourneau (R. G.) Skilsaw, Inc., 
Marquette Cement Union Oil of Cal. 
Master Electric United Cigar-Whelan 


Micromatic Hone Weatherhead Co. 
Nat’] Sec. & Research Westinghouse Elec. 


Of course, almost every annual re- 
port mentioned workers in the armed 
forces, and paid fitting tribute to 
those who had made the supreme 
sacrifice. Service flags were favored 
illustrations in the 1944 reports, with 
many utilizing an extra press run to 
display a gold (or yellow) star. A 
large number of booklets carried 
Honor Rolls with all the names of 
employees in war service. The Paci- 
fic Gas & Electric and United Air 
Lines reports displayed the photo- 
graphs of many war heroes on leave 
of absence to fight for our country. 


Content Improved 


It is more difficult to classify the 
content of the annual reports studied, 
but it can be said that the “president's 
comments” in the majority of state- 
ments are being written with greater 
clarity and in more human style. The 
era of “condensed” balance sheets and 
inadequate (and often misleading ) 
income accounts and profit and loss 
statements is about ended, with many 
managements going to great lengths 
to simplify their financial ‘statistics 
through pictorial graphics (income- 
outgo charts) that tell the story at a 
glance. The trend now is definitely 
toward “comparative” statistics—two 
years, and more—and many control- 
lers have done a job in figuring out 
percentages of the total or change, 
and interpreting each item on a per 
share basis. An increasing number of 
reports are including breakdowns of 
taxes; the location of plants, stores 
and/or offices; lists of products or 
services ; analyses of stockholder lists 
and surveys; digests of employee re- 
lations; and comparisons of wartime 
and postwar manufactures. 

No survey of annual reports would 
be complete without a review of the 
industrial corporations which have 
gone a step further and publicized 
their year’s achievements with an- 
nual report advertisements in daily 
newspapers, financial magazines and 
trade publications. The following list 
omits banks, insurance companies and 
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certain financial institutions which 
are required by state law to advertise 
year-end reports (this list may not be 
complete, as this phase of the research 
was confined to a day-to-day check 
of New York newspapers and a week- 
ly review of financial publications: 
Am. Car & Foundry Nat’l Steel 
Am. Home Products N. Y., N. H. & Hart. 
Baltimore & Ohio Nickel Plate Road 
Bendix ‘Aviation Pacific Gas & El. 
Boeing Airplane Pacific Lighting 
Breeze Corps. Packard Motor Car 
Briggs Mfg. Pennsylvania R. R. 
Burlington Mills ‘ Pere Marquette Ry. 
Canadian Pacific Penn. Cent’l Airlines 
Celanese Corp. Pharis Tire 
Chesapeake & Ohio Phillips Petrol. 
Clark Equipment Plough, Inc, 
Consolid. Edison N. Y. Powdrell & Alexander 
Cooper- Bessemer Puget Sound Pr. & Lt. 
Ferro Enamel Reading Company 
Gen’! Aniline Film Rheem Mfg. 
General Electric St. Regis Paper 
General Mills Solar Aircraft 
General Motors S. E. Greyhound Lines 
General Tire Signode Steel Strap. 
Greyhound Corp. Standard Oil (N. J.) 
Haloid Company Sunray Oil 
Hayes Mfg. Sylvania Elec. Prod. 
Hewitt Rubber Texas Co. 
Hollander (A.) Thermoid Co. 
Johns-Manville Tilo Roofing y 
Lane- Wells Transcost’] & W. Air 
Lion Oil Refining Union Carbide & Carbon 
Mercantile Stores Un, Merchants & Mfrs. 
United States Steel 
Murray Corp., Am. Universal Pictures 
Nat’l Cylinder Gas Westinghouse Elec. 


Many of the above geared their 
annual report summaries to the gen- 
eral intelligence of the newspaper 
reader, and did an excellent job in 
showing businessmen, employees and 
stockholders (present and prospec- 
tive) what really happened to gross 
revenues in 1944. But others pre- 
sented formal balance sheets and in- 
tricate profit and loss accounts that 
were beyond the comprehension of 
the average newspaper reader—good 
as a matter-of-record, but a pure 
waste of newsprint. 


Institutional Opportunity 


This may provide a tip to the 
banks and insurance companies to 
look into the question of modernizing 
their stereotyped year-end statements 
—the 1944 annual report advertise- 
ments of Bank of America and Home 
Insurance are two outstanding ex- 
amples of what can be done along this 
line. (For those who are unfamiliar 
with this survey, it should be men- 
tioned that FrnancraL Wortp does 
not review the annual reports of 
mutual insurance companies, which 
are owned by _policyholders—nor 
does it include reports of subsidiaries 
[wholly owned], trade association re- 
ports addressed to members, or em- 
ployees reports directed to workers— 
it covers only stockholder reports.) 

In connection with employee re- 
ports, it is to be noted that there is 
an increasing number of annual re- 
ports addressed to both stockholders 
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Lithograph 


YOUR ANNUAL REPORT 


More than any other publication the Annual 
Report should correctly represent the organiza- 


tion sponsoring it. 


The broadened use of An- 


nual Reports has made them important and 
valuable public relations media, representing the 
company to the stockholders, to the public and 


to the employees. 


Correct planning, design and production of an 
Annual Report calls. for the most careful selec- 
tion and balancing of all elements which make 
the finished publication truly representative. 


Because lithography affords designers the widest 
choice of illustration in combination with many | 
types of paper stock, this process helps materially 
to gain the maximum functional values. We 
suggest that you consult with your designer or 
ours regarding the advantages of using Lithog- 
raphy . . . especially that produced by: 


The National Process Co., Inc. 
75 Varick Street New York 13, N.Y. 


McLaughlin, Baird & Reuss 
M embers New York Stock Exchange 


BOND BROKERAGE 
SERVICE 
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Railroad Securities 


ONE WALL ST., NEW YORK 
Telephone HAnover 2-1355 
Teletype NY 1-2155 


PORTLAND PRINTING 
CORPORATION 


1920—1945 


Prospectuses—Financial Reports— 
Market Bulletins—Sales Promotion 
Material—Charts—Graphs 


With the easing of our war commit- 
ments, we can again offer our ser- 
vices to Wall Street. Write for our 
60-page Type Specimen book free 
to substantial users of printing, 


480 Canal St., New York 13, N. Y. 
Telephone: WAlker 5-7418 
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Correspendents 


all over the 
world. 


London 
Correspondents: 
Bank of England 
Midland Bank Limited 
Martins’ Bank Limited 


The Chase National 
Bank of the City of 
New York 


New York 
Correspondents: 


Federal Reserve Bank 
of New York 


Irving Trust Company 


The Chase National 
Bank of the City of 
New York 


Guaranty Trust Com- 
pany of New York 


Bank of the Manhattan 
Company. 


Pank Meili Gran 


(National Bank of Iran) 
Incorporated by Law in 1927 
Holder of Exclusive Right of Note Issue 


- Capital Fully Paid Up. Rials 300,000,000 


Reserve (Banking Dept.) . . Rials 591,500,000 
Reserves (issue Dept.) : . . Rials 980,000,000 


Governor & Chairman of Executive Board: 
Abol Hassan Ebtehaj 


HEAD OFFICE: Tehran, Iran (Persia) 


136 Branches and Agencies throughout Iran 


THE BANK, through its Banking Department, offers 
complete banking service for Foreign Exchange trans- 
actions, provides special facilities for Documentary 
Credits, etc., and with its numerous Branches in Iran 
deals with every description of banking business. 


Administers National Savings 


Real Estate 


BUSINESS PROPERTIES 
SALES—EXCHANGES—LEASES 


TOM ROONEY 


Drexel 2255 


3923 West 6th Street, Los Angeles 5. 


| 


W. C. Langley & Co. 


115 BROADWAY NEW YORK 


WISH TO ANNOUNCE THAT 


MR. GEOFFREY R. MELLOR 


HAS BECOME ASSOCIATED WITH THEM 


JUNE 25, 1945 


Real Estate — New Hampshire 

A quarterly dividend of 12 ¥2 cents a share has been 

ome bam, lage | | on the commen stock, of hs Compeny 

Dartmouth College; beautiful panorama views: JOHN K. COLGATE 

$8 90, Peli 0. Painchaud, Realtor, Lebanon, N. H. Chairman, Board of Directors 


and employees (or workers, job-hold- 
ers, etc.) Of course, many corpora- 
tions issue two reports: (1) to stock- 
holders, and (2) to employees. There 
is some conflict of opinion on which 
policy is the better. But several cases 
have come to light where separate re- 
ports led certain labor unions to make 
an issue of the fact that the workers 
did not get the same information as 
the investors. 

This annual task of reviewing hun- 
dreds of annual reports, analyzing 
them and gathering and assembling 
the multitudinous statistics is not 
without its compensations, among 
which are letters from those who 
were kind enough to say a good word. 
Here are only a few excerpts: 


“I do believe this annual survey activity of 
yours is encouraging the publication of better re- 
ports.” 

(Signed) Clarence Francis, 
Chairman of the Board, General Foods Corporation 


“T believe that the work you are doing with 
your annual report surveys is making a very 
valuable contribution in calling to the aitention 
of industry generally the importance of making 
annual reports more informative, attractive and 


readable.” 
(Signed) Lewis i. Brown, 
President, Manville Corporation 


“TI think that your surveys will do a lot in 
making management conscious of the problems, 
and bring about the desire to constantly improve 
their reports to stockholders.” 

(Signed) Walter S. Mack 
President, Pepsi-Cola 


“I am quite sure that this policy of FinanciaL 
Wokrtp in reviewing annual reports has spurred 
on corporations to do a better job in their re- 


porting.” 
; (Signed) Charles R. Hook, 
President, The American Rolling Mill Company 


“Let me assure you that your citations will 
serve as incentives to many corporations toward 
further improvements in the future.” 

(Signed) Paul G. Hoffman 
President, The Studebaker Corporation 


What Stockholders Want 


Continued from page 11 


your information I own common stock in 
62 different concerns.” 

“The more information a stockholder is 
given the greater his interest and mainte- 
nance of said interest.” 

“I believe that reports to stockholders 
should strive to make customers for the 
products of the company if it lends itself 
to such sale.” 

“Preparation of annual statements is as 
much a public relations job as is advertis- 
ing and sales promotion. The objective 
should be to build confidence in the com- 

“IT believe a well-informed stockholder 
is an interested stockholder and a com- 
pany’s best advertisement.” 


Another highlight of the survey 
was that 83 per cent of the stockhold- 
ers are interested in knowing some- 
thing about their fellow stockholders 
of the corporation. The stockhold- 
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ers also showed interest in the back- 
ground affiliations of the officers and 
directors. It was this subject on 
which the stockholders gave strong 
vent to their feelings in their volun- 
tary remarks at the close of the ques- 
tionnaire. 

The general future plans of the 
company are uppermost in the minds 
of the respondents: 95 per cent said 
“yes, we want to know those plans.”’ 
A descriptive list of products and 
services is wanted by 82 per cent of 
the stockholders. 

Another conclusion is that a seg- 
ment of the stockholders is suspi- 
cious of the officers and directors. As 
previously stated 88 per cent wanted 
to know all about the officers and di- 
rectors, their backgrounds and affilia- 
tions. The following quotations are 
exemplary of this attitude: 

“Most reports do not contain enough 
information about men who run the com- 
pany, i.e., the officers including the direc- 
Ott ike to know who following are: Di- 
rectors, officers and top men in actual 


management, their background and connec- 
tions outside of reporting company.” 


Expense Questioned 


Certain stockholders are misin- 
formed about the expense in produc- 
ing a report. Furthermore, when an- 
alyzing the Voluntary remarks one 
could sense the undercurrent belief 
that any money spent for the annual 
report came out of potential divi- 
dends. A few of the quotations which 
reflect this feeling are: 

“A plain, inexpensive, and non-involved 
statement would enable the corporation to 
increase however slightly the dividend to 
its stockholder.” 

“I believe that a simple inexpensive re- 
port simply stated and in condensed form, 
which can be easily and quickly assimilated 
by stockholders, is most advisable.” 

There is a stockholder who ex- 
pressed the attitude very well of those 
who believe that this is an era in 
which our economic way of life must 
be brought to the attention of all of 
the peoples of the world as a perfect 
example of economic freedom. It is 


a fitting closing to this article and. 


a challenge to all corporations : 

“A stockholder is actually ‘a partner in 
corporation and as such is entitled to a 
complete picture of. the business. Reports 
that try to hide certain expenditures or are 
purposely meant to mislead or misinform 
the partner are dishonest. A high stand- 
ard of truth and honesty should prevail 
among our corporations, It is time that 
our executives by virtue of the position 
held shall set a standard of ethics, hon- 
esty, truth and fair dealing. They will 
find it pays dividends.” 
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‘The victory over Germany emphasizes the 


need of Power to Win to finish the job quickly 


and completely, concentrating on Japan until 


our war efforts bring total victory and u 


conditional surrender. Continental, produ 
i of Power, continues to concentrate on 


POWER TO WIN 


Continental | 


Continental Motors [orporation 


MUSKEGON, MICHIGAN 


Your Dollars 
Are Power, Too! 


Muskegon Plants of 
Continental Motors 
for High 
Achievement 
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Rovan 
Company, Ine. 


A dividend of 134%, amounting to 
$1.75 per share, on account of the 
current quarterly dividend period 
ending July 31, 1945, has been 
declared payable July 16, 1945 
on the outstanding preferred stock 
of the Company to holders of pre- 
ferred stock of record at the close 
of business on July 6, 1945. 

- A dividend of 15¢ per share has 
been declared payable July 16, 
1945, on the outstanding common 
stock of the Company, of the par 
value of $1.00 per share, to holders 
of common stock of record at the 
close of business on July 6, 1945. 


June 27, H. A. wee 


ROYAL —— 


FROEDTERT 
GRAIN 

and MALTING 

COMPANY, INC. 


“Largest Commercial Maltsters 
in the World” 


COMMON STOCK DIVIDEND* 


The Board of Directors of 
Froedtert Grain and Malting 
Company, Inc., today de- 
clared a regular quarterly 
dividend of twenty-five cents 
(25c) per share on the Com- 
mon Capital She Jule the 
Company, payable July 31, 
1945, to stockholders of rec- 
ord July 16, 1945. 


ALVIN R. CORD 
Vice President 
and Treasurer 


n epoch of low interest rates was 

last week underscored by the 
Commonwealth of Massachusetts 
when a group of three banking houses 
—Bankers Trust Company, Boston 
Safe Deposit & Trust Company, and 
the Day Trust Company of Boston— 
bought $1.5 million of the Common- 
wealth’s notes dated next July 11 and 
maturing July 10, 1946. The notes 
carry the extraordinarily low rate of 
0.29 per cent. Municipalities, too, 
are enjoying “the benefits of easy 
money. For example, Mabkden 
( Mass.) has issued 6-month notes at 
0.35 per cent, while Nashua (N.H.) 
has done likewise at 0.323 per cent. 


FOREIGN BOND DEFAULTS 


A compilation by the Institute of 
International Finance (New York 
University) shows that, at the close 
of 1944, outstanding foreign dollar 
bonds totaled $5.1 billion. During 
last year interest was paid on 50.17 
per cent of this total debt, these pay- 
ments representing an average return 
of 2.31 per cent on outstanding obli- 
gations compared with a contractual 
coupon rate of 5.16 per cent. In the 
defaulted group of bonds, Latin 
America accounted for 36.5 per cent 


Mil waukee oo, Wis. of that total, and European countries 
june 19, 1 
47.9 per cent. 
Pe- Pay- Hildrs. of Pe- Pay- Hidrs. of 
Rate riod able Record Rate riod able Record 
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50c July 27 July 6 Nat'l. Bond & Shure......... .. July 16 July 
Birdsboro Steel Fdry. & --25e July 12 June 30 Nat'l. Fuel Gas............. 20¢ Q July 16 June 30 
SS eee 2%c Q Aug. 1 July il Oliver United Filters CLA...50e Q Aug. 1 July 10 
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1 dson G. 12c .. Aug. 1 June 30 Pfeiffer 25c .. Aug. 14 July 24 
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Comtatmer .. Aug. 20 Aug. 4 50e .. July 5 June 25 
Continental Insurance Co. -80c S July 16 June 30 10c .. July 10 June 20 
= Atlantic Sugar ........ 75c .. July 16 July 2 Sterling Brewers ............ 25¢ July 24 July 7 
30c .. July 16 June 29 Superheater Co. ............. 25¢ Q July 16 July 5 
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Emerson Ratlio & Phono.....15¢ Q July 16 July 5 United Milk Prod. .......... 50c July 2 June 22 
Eureka Vacuum Cleaner ....12%c .. July 14 July 3 Vanadium Corp. ............ 25ec .. July 12 July 5 
Fairchild Camera & Instru....50c .. Aug. 10 July 27 Vertientes-Camaguey Sugar...50c .. Aug. 1 July 16 
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Haverhill? Gas 35c .. July 2 June 26 Elastic Stop Nut 6% pf..... 75e .. July 16 July 2 
Hayes Industries ............. 25c .. July July 5 n. Cast. «+++$1.50..... Aug.15 Aug. 1 
Household Finance ........... 85c Q July 14 June 30 Oxford Paper $5 pf. ........ $1.75 .. Sep. 1 Aug. 15 
Julian & Kokenge .......... 50c .. July 14 July 2 Pacific Portland é 
MacAndrews & Forbes....... 35e .. July 14 June 30 yD ae Sr. $1 July 27 July 23 
Manhattan Shirt ............. 25c Q Sep. 1 Aug. 9 Pere — Ry. 
42%c .. Sep. 1 Aug. 15 5% 1.25... Aug. 1 July 6 
Memphis Natural Gas........ 10¢ July 7 June 29 Phiflips- “Jone T9e  Mlecscese $1.75 .. Aug. I July 20 
30 


BETHLEHEM STEEL 


Although able to service its deb 
with the greatest of ease, - fixed 
charges being earned around 30 times 
annually for the past four years 
Bethlehem is expected to lead the in 
dustrial throng this month in re 
financing. The contemplated issue ig 
for $75 million in a 25-year consoli 
dated mortgage at 234 per cent. Pro 
ceeds would be used to pare interest 
charges by redeeming the 3%s of 
1959 and 1965, as well as the 3s of 
1960. 


FACING 


from page 


Europe, and a brighter prospect fo 
forestry manpower, improve the out 
look for raw material for paper mak 
ers, while the increasing demand fo 
paper products, particularly for over 
seas packaging, foreshadows gains it 
volumes and sales, reversing the sligh 
downtrend of the first half of the 
year. 

While the war lasts the petroleur 
industry will have to meet heavy de 
mands for aviation fuels and diese 
oils, and for fuel oil for the long Paci 
fic supply lines, while the increase 
civilian usage of gasoline and othe 
petroleum products further justif 
the industry’s estimates of a moderatt 
sales gain over the remainder of th 
year. 

Railway operations should _ hold 
up well; cutbacks in war materia 
will reduce war supply freight, bu 
this will be largely offset by hauling 
of materials and machinery to plan 
undergoing reconversion and, as wel 
by increased carriage of  civiliat 
goods. 

On the whole, the outlook for th 
last half of 1945 appears to be for 
net decline of moderate proportions if 
industrial production and sales vol 
umes, but with generally satisfacto 
returns. 
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We are proud that during 1944, like all good Amer- 
icans, our efforts have been devoted toward helping to 
win the war. With greater emphasis on the war in the 
Pacific during last year the Puget Sound Power & Light 
Company's contribution increased, resulting in all time 
high records in ‘revenues, energy output, peak demands 
and number of customers served. Through the efficient 
functioning of the Northwest Power Pool, of which 
this Company is a member, the supply of electricity has 
been adequate to meet all demands. 


Earnings for 1944 totalled $5,144,934. 
Though this represented a decrease of 
$253,308 or 4.7%, compared with 
1943 (due to an increase in taxes of 
$1,872,296). Earnings were 7 times the annual divi- 
dend requirements on the Prior Preference Stock and, 
after deducting dividend payments on such stock, 
amounted to $2.05 per share on the Common Stock. 
Interest and amortization charges were $2,304,517, a 
reduction of $539,321, or 19% under those for 1943, 
reflecting savings accomplished through refinancing of 
the Company's debt in April 1943 


DEBT RETIREMENTS 


The Company made a payment on its 

serial notes to banks of $1,000,000 on 

March 1, 1944 and a payment of 

$562,500 on September 1, 1944—a 

total of $1,562,500 during 1944. A 

payment of $562,500 was made on March 1, 1945 and 

from September 1; 1943 to date the Company has retired 

a total of $3,125,000 of these notes. Thus the present 

balance @f such notes has been reduced to $3,375,000. 

The Officers and Directors of the Company are investi- 

gating the possibility of refunding the outstanding debt 
with securities carrying a lower interest rate. 


DIVIDENDS 


In 1944, quarterly dividends on the 
Prior Preference Stock were paid at 
the ‘annual rate of $5.00 per share. 
Following approval by the State De- 


partment of Public Service, four dividends of 30 cents 
per share each were paid on the Common Stock in 1944. 
Dividends of 30 cents per share each were paid on 
February 15, and May 15, 1945. 


Puget Power Light Reporte: 


TAXES OVER $5,700,000 


Taxes payable in 1944 amounted to 
$5,706,626, an increase of $1,872,296, 
or 48.8% over 1943. Had it not been 
for a reduction of $1,144,000 in 
Federal income taxes due to a credit “carry-over” from 
1943, total taxes payable for 1944 would have been 
$6,850,626, or 25.8% of total operating revenues. 
The Company's taxes payable for 1944, as shown in 
the income statement, were 20.5 cents of each dollar of 
operating revenues while the average Public Utility Dis- 
trict taxes were about 5% and TVA taxes were about 6%. 


MORE FOR LESS 


The Company s average rate per kwh 
for residential and rural customers 
keeps going down, notwithstanding 
higher taxes and increased cost of doing 
business. Year-end average for Puget 
Power was 1.7 cents per kwh. The Company's average 
rate for domestic service as of June 30, 1944, was 4.3% 
lower than the average domestic rate in the TVA area. 
During the past ten years Puget Power's average rate has 
dropped 42% while other living costs haye mounted. 


No little credit for the Company's 
ability to supply wartime power de- 
mands must go to the “know how” of 
its 2,947 employees, more than one- 
third of whom have been employed 
by the Company for 15 years or more. 
The Company's service flag contains 
537 stars indicating those who have 

forth in the active service of 
their country, and the gold stars re- 
cord the supreme sacrifice made by ten of them. 


Postwar 
Development 
Activity 
In cooperation with State 
and regional organizations 
and the communities it 
serves, the Company is 
actively engaged in the for- 
mation of plans and blue- 
prints for expanded busi- 
ness and job opportunities 
in the postwar period. Pri- 
mary consideration is bein, 
given to the conversion of 
war production facilities to 
postwar needs so that jobs 
will be provided for present 
war workers and for the 
returned servicemen. The 
basic objective is that the 
State of Washington 
achieve the destiny to which 
it is entitled by its resources 
and geographical - location. 

With excellent timber re- 
sources, extensively devel- 
oped agriculture and basic 
light metal and chemical 
plants, this State is in an 
excellent position to ex- 
pand industrially in the 
postwar period. Much 
thought is being given to 
the establishment of such 
industries as are necessary 
to process the raw products 
of the State’s basic indus- 
tries into consumer goods. 
Western manufacturers 
supply only a small per- 
centage of the finished con- 
sumer goods purchased in 
this area. Increasing needs 
of this area can be profit- 
ably served by substantially 
increased manufacturing in 


_the Pacific Northwest. 


Intensive efforts are be- 
ing made at present to 
establish a postwar inte- 
grated light metals industry 
in the Northwest and stu- 
dies indicate hopeful after- 
the-war prospects for such 
industries as building ma- 
terials, refractories, arti- 
ficial abrasives, chemicals, 
fertilizers, plastics from 
wood, farm products, can- 
ning and processing of foods. 


NEW RECORDS ESTABLISHED 


1944 

Operating Revenues ................ $26,589,538 
Electric Customers ................. 240,786 
Energy Delivered—KWH ........... 1,634,631,872 
Peak Demand—KW ..:............. 377,500 
Annual Use per Residential and Rural 

Customer—KWH ............. 2,389 


Increase Over 1943  % Ine. 
$1,884,487 7.6 
6,147 2:6 
202,308,311 14.1 
32,200 9.3 

127 5.6 

983,930 15.2 


Report to Stockholders, 1944, in booklet form, including Consolidated Balance Sheet and Statements 


of Income and Surplus, will be sent upon request, by addressing the Company's 


MAIN OFFICE: 860 STUART BUILDING, SEATTLE, WASHINGTON 


PUGET SOUND POWER & LIGHT CO 


FRANK McLAUGHLIN, President 


ROY E. CAMPBELL 
Executive Vice-President 
Arden Farms Company 


President, Smith Cannery Machines Co. 


UBERTO M. DICKEY 
President, Soundview Pulp Company 


J. N. DONOVAN 


President, Bloedel-Donovan Lumber Mills President of the Company 
. RUSSELL MILLER 
Executive Vice-President, Pacific, Gamble, Robinson Company 


Directors 


JOSHUA GREEN 

Chairman of the Board, 

Peoples National Bank of Washington 
D. K. MacDONALD 

D. K. MacDonald & Company 
WILLIAM H. McGRATH 

Former Executive Vice-President 

of the Company 

FRANK McLAUGHLIN 
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Sentinel 


CORPORATION 


DIVIDEND NOTICE 


A dividend of 15 cents per 
share on the Common Stock 
of Sentinel Radio Corporation 
has been declared this day by 
the Board of Directors, pay- 
able July 15, 1945, to stock- 
holders of record at the close 
of business July 5, 1945. 
E. ALSCHULER 
President and Treasurer 
June 20, 1945. 


| 
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New York, N. Y. 
June 19, 1945. 


Philip Morris & Co. itd., Inc. 


A regular quarterly dividend of $1.00 
r share on the Cumulative Preferred 
tock, 4% Series, has been declared 

payable August 1, 1945 to holders of 
Preferred Stock of record at the close 
of business on July 16, 1945. 

There also has been declared a regu- 
lar quarterly dividend of 75¢ per share 
on the Common Stock, payable July 16, 
1945 to holders of Common Stock of 
record at the close of business on 
July 2, 1945. 


L. G. HANSON, Treasurer. 


ELY & WALKER DRY GOODS 
COMPANY 
SAINT LOUIS 


PREFERRED DIVIDENDS 
The regular semi-annual dividends of 70c per 
share on the First Preferred Stock, and 60c per 
share on the Second Preferred Stock have been 
declared payable July 14th, 1945 to stockholders 
of record at close of business June 29th, 1945. 
The stock transfer books will not close. 


Ely & Walker Dry Goods Company 
Manufacturers — Converters — Distributors 


Si. Louis, Missouri, 
June 11th, 1945. 


The Board of Directors 
of the 


CONSOLIDATION 
COAL COMPANY 


(Incorporated in Delaware) 


at a meeting held today, declared a quarterly 
dividend of 25 cents per share on the Com- 
mon Stock of the Company, payable on July 
16, 1945, to stockholders of record at 
close of business on July 7, 1945. Checks 
will be mailed. 
C. E. BEACHLEY, 

Secretary-Treasurer 

June 26, 1945 


Adjusted for 
mal Variation 240 
1935-39 = 100 
200 
180 
ni INDEX OF 
INDUSTRIAL 160 
140 PRODUCTION 140 
120 Fed. Reserve Board 
120 
| 1945 
1940 1941 1942 1943 1944 MA 
Trade Indicators Pa. 
Electrical Output (K.W.H.)............ 4,358 4,348 4,325 
§Steel Production (% of Capacity) ....... 91.5 88.8 95.7 
Total Freight Car Loadings (Cars).....  ...... 872,674 881,267 
1945 1944 
June 13 June 21 
{Total Loans, 101 Cities (Fed. Res. Mbrs. ) $13.5 S46 $12,124 $10,416 
{Total Commercial Loans................ 5,896 5,886 5,939 
{Total Brokers’ 2,631 2,465 1,435 
TMoney in 26,536 26,533 22,293 
{Brokers’ Loans (New York City)...... 2,104 2,019 2,017 
Price Indicators 
(At New York except steel) June 7 June 19 jue 2 
Cotton, middling, per Ib.................. $0.2326 $0.2339 $0.2266 
Oats, white, per bushel.................. 0.84% 0.8514 0.99 
Rye, No. 2, Western, per bushel.......... 1.74% 1.815% 1.25% 
Wheat, No. 2, red, per bushel.......... _ 199 1.99 1.79% 
Steel Scrap (Jron Age) per ton.......... 19.17 19.17 19.17 
§As of beginning of the following week. 000,000 omitted 
N.Y.S.E. Market Statistics 
lune. 
Closing Dow-Jones Stock Averages: | 20 21 22 23 25 26 
30 Industrials .....0.0exswrses 167.74 168.14 167.90 168.24 168.59 168.92 
62.10 62.84 62.36 62.29 63.06 63.06 
15. Utilities 32.72 33.02 33.06 33.08 33.15 33.35 
Details of Stock Ti 
Shares Sold (000 cn eure): 1,680 2,100 1,850 960 1,890 2,140 
ds 935 960 974 780 944 964 
Number of Advances.......... 488 525 330 352 461 409 
Number of Declines........... 255 229 437 220 255 317 
Number Unchanged ........... 192 206 207 208 228% 238 
New Highs for 1945........... 76 116 94 63 124 145 
New Lows for 1945........... 6 7 5 3 3 a 
Bond Trading: 
Dow-Jones 40-Bond Average.. 107.96 108.00 107.96 107.95 108.00 107.94 
Bond Sales (000 omitted)..... $11,560 $10,940 $11,410 $4,463 $8,260 $9,310. 
*Average Bond Yields: 20 13 High 
*Common Stock Yields: 
4.10 4.16 4.69 4.10 


*Standard & Poor’s Corporation. 


The Most Active Stocks—Week Ended June 26, 1945 


Shares 

Traded 
Commonwealth & Southern............. 602,500 
Canadian Pacific Railway......../..... 306,500 
Graham Paige 181,300 
109,300 
International Tel. & Tel................ 105,800 
Radio-Keith-Orpheum 100,600 


Net 
June 19 June26 Change 
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17% 19% +2 
7% +1 
7 Th h 
30. 31% +1% 
10%  +1% 
283% 30% +1% 
8% % 
24% 25% +1% 
32 FINANCIAL WORLD 


@ Greyhound architects and designers are looking straight 
at you, as they round out highway travel plans for the 
afer-war days. 


That means not only men and women in uniform, but you of 
the Fourth Estate and everyone else who has worked earnestly © 
to help smash the Axis. It certainly means the millions who 
have taken wartime travel discomfort and crowding with a 
sniile—like the good soldiers they are! 


Greyhound terminals, stations and Post Houses are being 
planned around personal travel needs—the desire for restful 
seating, appetizing food, bodily comfort, relaxation while 
waiting. In good time many of these terminals may even have 
helicopter landing decks. 

You can be sure, too, that fine new motor coaches, built on 
tomorrow’s faster, more luxurious lines, are now in the making 


—and that there'll be carefree sightseeing and pleasure 
tours to match. 


Watch for all these—they’re being planned around YOU. 


one 


GREYHOUND 


O'BRIEN, INC. 
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‘THE LARGER BUSINESS 
IN THE SMALLER COMMUNITY 


your company is planning post-war 
‘business on an expanding basis, the de- 
sirability of making banking connection 
of equivalent scope mow may be importani 


to you. 


Such a connection will not interfere with 
your present banking relationships. On the 
contrary, it should sibiglement them and 
prove to be of considerable assistance to 


you, not only now, but also in the days of 


change and unforeseeable “business oppor-. 


tunities that lie ahead. 


= 


Many of our customers are companies that 
do business with us through their local. 
banks, which are also valued depositors— 
and on that basis of entire mutual confidence, 
we invite discussion with forward-looking 


business executives and their bankers. 


* 


THE PHILADELPHIA 
NATIONAL BANK 


Philadelphia 1, Ba. 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 


Onganived 48O3 
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